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Investment climate of a state is determined by a mix of factors

GSkilled and cost-effective labour A Procedures for entry and exit of firms |
A Labour market flexibility A Industrial regulation, labour regulation,
A Labour relations other government regulations
A Availability of raw materials and natural A Certainty about rules and regulations
resources A Security, law and order situation
\
Resources/Inputs Investment ‘ Regulatory framework
Incentives to industry climate of a state /‘ Physmal 2| SDEEl
infrastructure
A Tax incentives and exemptions A Condition of physical infrastructure such as
A Investment subsidies and other incentives power, water, roads, etc.
A Availability of finance at cost-effective terms A Information infrastructure such as telecom,
A Incentives for foreign direct investment IT, etc.
(FDI) A Social infrastructure such as educational
| A Profitability of the industry and medical facilities /
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Rajasthan economic performance has been impressive, driven

by all three sectors of the economy
Rajasthan GSDP (US$ Billion)

AThe Stateds GDP grew an i
per cent between 2002-03 and 2008-09 to reach
US$ 41.74 billion.

A Primary sector has grown at a CAGR of 8.02 per
cent between 2003-04 and 2008-09.

A Tertiary sector has the largest share contributing
42.2 per cent, growing at a CAGR of 10.04 per cent

between 2003-04 and 2008-09 driven by sub-sectors
such as trade, hospitality and real estate.

2002-03 2003-04 2004-05 2005-06 2006-07 2007-08 2008-09

SourceEconomic Survey of Rajasthan, 2008-09

A Secondary sector has grown at a CAGR of 13.5] per

cent between 2003-04 and 2008-09. CAGR
Tertiary Sector 42 8% 10.04% 42.2%
Secondary Secto 13.51%
Primary Secto 8.02%
2003-04 2008-09

SourceEconomic Survey of Rajasthan, 2008-09
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Households in the state have moderate consuming
potential e(1/ 3)

Percentage distribution of urban households by SEC*

A The per capita income of Rajasthan was US$ 557.7 in
2008-09.

A Estimated percentage of population in Rajasthan below
poverty line is 12.11 per cent as compared to 26.1 per
cent at the all-India level.

A The share of urban households in educated and self-
employed category in the state is in line with all-India
average.

Percentage distribution of rural households by SEC*

0 5 10 15 20 25
In(%)

M Rajasthan m All-India

SourceBW Marketing Whitebook, 2009-10
0 10 20 30 40 50 60 * See Annexure for SEC classification of households
In(%)
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Households in the state have moderate consuming
pot en®73) al é

Percentage ownership of household goods and vehicles,

Aln ownership of assets and amenities such as H _
and electricity consumption

electricity, four-wheelers and consumer

electronics, Rajasthan has slightly lower figures
than the all-India level, except in the case of 60%
two wheelers. 0%

70% 64%

62%

40%

30%

20%

10%

0%
Fourwheelers Two wheelers  Televisions Electricity

W All-India ® Rajasthan

SourceThe Market Skyline of India 2006 by Indicus Analytics

6 www.ibef.org



PERFORMANCE ON KEY SOCIO-ECONOMIC INDICATORS X
Rajasthan | September 2009 I B E F ’

INDIA BRAND EQUITY FOUNDATION
v ibel ar g

Households in the state have moderate consuming
potential e( 3/ 3)

Percentage of rural population owning household

A Rural Rajasthan is ahead compared to all-India levels in
goods and basic amenities

ownership of assets such as sewing machines and ceiling

fans. 7%

61%

60%

50%

40%

30%

20%

10%

0%

Sewing machines In-house toilets Time clocks Ceiling fans

m All-India = Rajasthan

SourceBW Marketing Whitebook 2009-10
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Industrial performance has been driven by small scale units

A Small scale units generate seven times the
employment generated by the medium and large
industry.

Large and

Parameter medium Small scale units

industries™

A Small units dominate almost all industries in the
state. Working units (no.) 507 297,403

Fixed investment (US$

A Key industries in Rajasthan include the following: billion) 9.14 1.53
A Agro-based products
A Cement products Employment (in million) 0.20 1.19

A Ceramics

* Including figures for proposals

A Food pr in
0od processing SourceEconomic Survey of Rajasthan (2008-09)

A Gaur gum

A Hand tools

A Handicrafts

A Handmade paper

A Gems and jewellery
A Marble

A Qil

A Stone quarrying
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Rajasthan has witnessed a strong inflow of investments in the
manufacturing sector

A As of December 2008, total outstanding investment* in Break up of investments by sectors

Rajasthan stood at US$ 88.79 billion, an impressive
increase from US$ 49.81 billion outstanding in December
2007.

Manufacturing
10.2%

Electricity
29.1%
Mining
14.4%

A The construction industry has the highest outstanding
investments at US$ 27.05 billion, followed by the
electricity sector at US$ 25.88 billion

Irrigatior/

[.1%

Services
14.7% Construction
30.5%
SourceCMIE

*Qutstanding investments include new projects and those under implementation, but not projects shelved
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Top districts in the stateeée

District Industries

Ajmer Asbestos cement pipes, cast iron foundry, cotton and synthetic yarn, cement, dairy

Bone china crockery, caustic soda, cement, ceramic tiles, dyes and chemicals, edible oil, electronics,

Alwar . . . . . .
engineering machines, Gl and ClI pipes, granite slabs and tiles, hand tools and marble

Bentonite grinding, cement bricks, embroidery and tailoring, flour mills, granite cutting and polishing, guar gum,

Barmer . . . . . . o
non-edible oil, plaster of Paris, stone crushing, textile dyeing and printing

Baby food, cattle feed, cement, machinery, grain and dal processing, heavy duty structures, hydraulic crane and
Bharatpur general structure, leather foot wear, match boxes, nuts and bolts, oil mill, rail wagons, salt glazed stone ware
pipe and fittings, sleepers, spokes and steel

Pressure pipes, basic metal and alloy units, bread and biscuits, cardboard boxes, carpet and shoddy yarn, cattle
Bhilwara feed, confectionery, cotton ginning, cotton niwar and tape, cotton and synthetic yarn, cotton mercerising and
doubling yarn, cotton textiles and electrical machinery

Bathroom fittings, snack foods, carpets and shoddy yarn, cattle feed, cement, ceramic tiles, cotton textiles,

Bikaner dairy products, groundnut oil, gypsum grinding, handicraft items and leather footwear

10 www.ibef.org
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Top districts i n stateeée (2] 2

District Industries

Bundi General engineering, oil mills, oil refining, paper and portland cement

Bidi, cement, chemical based units, cotton (in bales) textiles, electrical machinery and parts, and general

Chittorgarh . .
engineering

Acetylene gas, ACSR conductors, ball bearings, bottling of LPG, ceramics, pottery, cold roll strips, common salt,
Jaipur corrugated boxes, oil cakes, durries, dyeing and printing, edible oil, electronic items, engraving on brass items,
ferrous and non-ferrous castings, and gems and jewellery.

Agricultural equipment and tractor trolleys, ball bearing, calcium carbonate, cotton and synthetic yarn, copper

Jodhpur and copper based alloy industries

Caustic soda, channel gates, cotton textiles, electrical machinery embroidery units, engineering units, EPBX
Kota electronic exchange, general engineering works, Kota stone cutting and polishing, leather footwear, nylon yarn,
oil mills, paper and paper products

Udaipur Agro based units, ball bearings, edible oils, leather tanning units, mineral based items and textiles
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The focus of this present

X Availability of social and physical infrastructure in the state
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Social infrastructure (educational and medical institutions) is
stronge

Educational infrastructure Health indicators
Rajasthan = All-India
A Rajasthan has one college for a population of 57,000 as Birth rate* 8.6 23|
compared to the national average of one college for a Death rate* 7.0 7.4
POPUIation of 77,000. Infant mortality rate ** 65 55
Life expectancy at birth
A Rajasthan has over 1,042 colleges including 78 engineering (years)
o > > Male 62.2 63.7
colleges, 58 polytechnic institutes and 666 industrial Female 628 66.9

training institutes (ITls).

SourceEconomic Survey of Rajasthan, 2007-08 and Ministry

. . . . . . . of Health and Family welfare, GOI
A World-renowned institutions, including Raffles University, *Per thousand persons

Singapore, Manipal University and NIIT are set to *Per thousand live births
commence operations soon.

Medical infrastructure

A Rajasthan has 127 hospitals, 1,540 primary health centres and 199 dispensaries.

of

r I ni tia V Jeegan Rakishe skhen@ snd thelYWerld Bahkiassisted Mi n i
han Heal th

AA numbe ti
t System Devel opment -darefacijitiesoft 6 |

O0Raj as
the state
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Rajasthan has a well-developed banking infrastructure for
collection of savings and disbursal of credit

AIn March 2008, the credit deposit ratio in Financial institutions in Rajasthan

Rajasthan was 82.35 per cent as compared to : : e
the all-India ﬁgure of 74.4 per cent. Primary agricultural credit societies 5,651
Regional rural banks 1,032
A The outstanding scheduled commercial bank SBI and associates banks 2,376
credit in Rajasthan grew from US$ 12.8 billion Other scheduled commercial banks 440
as on March 31,2007 to US$ 14.91 billion as .
Foreign banks 5

on March 31,2008 i an increase of 16.5 per
cent.

SourceEconomic survey of Rajasthan 2008-09
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Transport i nfrastructure 1 s

Roads

A Rajasthan has a total road length of 186,806 kms. Of these, 5,714 km are national highways, 11,751 km
are state highways and 7,658 km are major district roads.

A Through various schemes such as the Missing Link project and Central Road Fund, new roads are
being constructed to link all villages in the state.

A The road density in the state was expected to reach 54.59 km per 100 sq km by the end of 2008-09.

A During 2008-09, 1,294 villages have been connected under the Pradhan Mantri Gram Sarak Yojana
(PMGSY).

A The Rajasthan Mega Highways Project (l) for improvement and maintenance of 1,053 km of road at an
investment of US$ 326 million is currently underway. About US$ 314.85 million has been spent and up
to March 2009, 1,025.7 km road had been constructed.This project is being implemented by RIDCOR,
a joint venture between the Government of Rajasthan and IL&FS.

15 www.ibef.org
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Transport i nfrastructure 1 s

Civil Aviation Railways

A The length of railway routes in the state
at the end of March 2008 was 5,683.01

km. Out of this, 3,885.47 km (68.37 per
cent) was covered under broad gauge.

A Jaipur has a fully operational international airport with
flights to Dubai, Sharjah, Bangkok and Singapore.

A Domestic airports are located at Jodhpur and Udaipur,
with regular flights from New Delhi, Mumbai, Kolkata,

Hyderabad, Bangalore and Ahmedabad. A As of March 31,2008, the railway route

length per 1000 Sq. km. of geographical

area was 16.61 km in the state.

A Air cargo complex at Jaipur, inland container depots (ICD)
at Jaipur, Jodhpur, Bhilwara, and Bhiwadi facilitate trade

within and outside India A lmportant routes are Jodhpur - Marwar,

Jodhpur-Jailsalmer, Lalgarh-Kolayat and
Lalgarh-Merta Road station.

16 www.ibef.org
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The situation in the power sector is encouraging

Power

A Total installed capacity in Rajasthan as of March 2009 was 7,019.6 MWV.

A The state plans to cross 12,000 MW capacity by 2012.Three new power units have recently been
commissioned (a 125 MW lignite-based thermal power plant and two units of |1 10 MW gas-based

thermal power plants).

A Raj West Power Limited is setting up a 1,080 MW (eight units of 135 MWV each) lignite-based pit
head power plant in Barmer district. The estimated cost of the project is US$ 1.09 billion.

A Renewable energy sources such as the Wind Power Project (734.7 MW installed) and the Biomass
Project (46.3 MWV installed) have been actively promoted by the state government.

A Under the Rural Electrification Programme, 37,288 villages have been electrified and about 0.90
million wells energised by the end of March, 2009.

17 www.ibef.org
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The situation in the telecommunications sector is encouraging
Telecommunications

A According to TRAI, Rajasthan circle had a total of 22.76 million cellular subscribers as on March 31,
2009, accounting for 5.81 per cent share in the overall cellular base of the country.

A The state had a total of 4.72 million wireline connections, accounting for 5.8 per cent of the
Count r wyifekne dondectins.

A The state has about 10,450 post offices and 2,334 telephone exchanges.
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Industrial Infrastructure is being built

The state is focusing on sector-specific infrastructure for food, handicrafts,and IT and electronics

Infrastructure Details

Theme parks

RIICO is developing theme parks (special purpose industrial parks) with a special set of infrastructure and
facilities for establishing industries of the same discipline within those parks. It has established the satellite
earth station in IT Park, Sitapura (Jaipur) with Software Technology Parks of India (STPI).

Export Promotion
Industrial Parks

Export Promotion Industrial Parks have been set up at Sitapura in Jaipur, Neemrana in Alwar and
Boranada in Jodhpur. EPIP Jaipur is the largest export park in northern India.

(EPIP)
A multi product SEZ is being developed by Mahindra World City (Jaipur) Ltd., a joint venture of Mahindra
SEZs Gesco Ltd. and RIICO Ltd. This public-private partnership initiative envisages an investment of about US$
241.09 million, in phases.
A state-of-the-art special economic zone is being developed by Mahindra and Mahindra with an
SEZ for IT investment of US$ 244 million, which will have Infosys and Wipro as anchor investors and would attract

the best of names from India and abroad.

Inland container
depots

For movement of cargo, there are inland container depots at Jaipur, Jodhpur, Bhiwadi and Bhilwara.

19 www.ibef.org
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The focus of this present

X Policy framework and investment approval mechanism
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Key nodal agencies in Rajasthan

A BIP is also the state government's nodal agency for attracting foreign direct investment

Bureau of Investment Promotion (FDI) and non-resident Indian (NRI) investment.
(BIP)

A Assists entrepreneurs in setting up operations in the state.
Rajasthan State Industrial A RIICO is the sole agency in the state that develops land for the industry.
Development and Investment

; A RIICO provides financial and other vital infrastructural facilities for industries.

Corporation (RIICO) P

A Provides medium and long-term loans for new industrial units in small and medium
Rajasthan Financial Corporation scale sectors

(RFC)

b

RFC also assists in the planning and balancing the development of industries in the state

s

This corporation identifies commercially viable infrastructure projects, prepares
Project Development Corporation detailed feasibility and investment reports and offers these to the private sector for
implementation.

21 www.ibef.org
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Attractive investment climate through investor friendly sector
specific policies ... (1/8)

Policy to Promote Private Investment in Healthcare Facilities 2006

Aims to promote private investment in healthcare facilities and promote Rajasthan as a destination for medical tourism

Key initiatives under this policy include the following:

ATo promote private sector investment in medical and healthcare institutions, medical and dental colleges and support units such
as diagnostic centres, blood banks and paramedical training institutes.

ATo develop complementary and alternative medicine centres.
ATo develop super specialty healthcare institutions.

ATo ensure delivery of quality healthcare at reasonable costs.

ATo promote development of centres of excellence for medical care.

22 www.ibef.org
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Attractive investment climate through investor friendly sector
specific policies ... (2/8)

Ayush Healthcare facilities 2008

Aims to promote private investment in healthcare facilities offered by the Indian system of medicine; will be in force by December
31,2013

Key initiatives under this policy include the following:

ATo promote private sector investment in education, research institutes and hospitals in the area of traditional Indian medicine.
ATo develop super specialty in the Indian system of medicine to ensure delivery of quality health care at reasonable costs.

ATo promote public-private participation in the health sector.

ATo develop standards for infrastructure and operations and create a regulatory body with supportive role.

23 www.ibef.org
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Attractive investment climate through investor friendly
sector specific policies ... (3/8)

Non-Conventional Energy Policy 2004

Aims to encourage investment in non conventional sources of energy for generation of electricity

Key incentives include:

50 per cent exemption from electricity duty for seven years

50 per cent exemption from stamp duty

50 per cent exemption from conversion charge

Allotment of land on 10 per cent of District Level Committee (DLC) rate
Exemption from payment of entry tax

Exemption from Merit Order Dispatch Regulations

Wheeling and banking facilities available

To Do Io Do Do Do I Do

Interest subsidy and wage/employment subsidy is available on new investments

24 www.ibef.org
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Attractive investment climate through investor friendly sector
specific policies ... (4/8)

Biotech Scheme 2004

Aims to facilitate the growth of biotech industries and development of clean biotech technologies

Key thrust areas include:
APositioning the state as an attractive destination for the development and growth of biotechnology industries

A Create and continuously upgrade biotechnology infrastructure in the state through government and/or publicdprivate
partnerships

A Create and develop human resources in biotechnology

A Outline a set of incentives and concessions for the biotechnology industry to attract investment to the state.
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Attractive investment climate through investor friendly
sector specific policies ... (5/8)

Tourism Unit Policy 2007

This policy increases the scope of the Hotel Policy 2006, by including all other categories of hotels such as heritage hotels and other
tourism units

Key initiatives under this policy include the following:
AMinimum and maximum area for land to be auctioned from the land bank has been prescribed.
ABase price for budget and three-star hotels has been fixed at less than 50 per cent of the commercial reserve price.

AUnder rule seven of the O0Rajast han L agridiltufdig@urpesainraral freaspRulese r s i o n
20076, a proviso has been added exempting all thosemdesirou
conversion charges.

AA proviso has been added to the 6Rajasthan Municipal Corpor
heritage property owners would not have to pay 40 per cent of residential reserve price for conversion of the property into a
heritage hotel provided that the property has a minimum of 10 rooms.

AThe floor area ratio (FAR) of existing hotels would be increased from 1.75 to 2, to allow construction of an additional floor.

26 www.ibef.org
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Attractive investment climate through investor friendly
sector specific policies ... (6/8)

Tourism Policy 2001

Focuses on optimum utilisation of rich tourism resources of the state to generate employment, especially in rural areas

Key aims and initiatives under this policy are:
Alncrease employment opportunities, especially for unemployed rural youth.

A Optimum utilisation of rich tourist resources of the state in order to attract the maximum number of domestic and international
tourists.

ATo facilitate the growth of tourism in the state and to further involve the private sector in the development of tourism in
Rajasthan.

ATo make tourism a people's industry in the state.

APreservation of rich natural habitat and bio-diversity, historical, architectural and cultural heritage of Rajasthan; special emphasis
on conservation of historical monuments in Rajasthan.
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Attractive investment climate through investor friendly
sector specific policies ... (7/8)

IT and ITES Policy 2007

This policy aims at creating and expanding economic opportunities in the knowledge economy, attracting investments to the state
and enhancing employment opportunities

Key initiatives under this policy include:

A Strengthening information and communication technology (ICT) Infrastructure for e-governance

Alncreasing the budget outlay

A Developing e-governance framework for charting strategic growth plans and formulating appropriate policy measures
APromoting public-private partnerships in e-governance

Almplementing structured business process re-engineering (BPR) in all the key departments

AFormulating proper framework and guidelines for maintenance, accreditation and updating of various state department websites.
APromoting economic development of the state through investments in IT and ITES sector.

A Making information technology available for masses by promoting computer education, creating talent pool for the ICT industry,
g gy Y P g P g P Y
generating employment, taking it to rural areas and providing adequate incentives

AThe local IT industry shall be encouraged to develop and offer the necessary IT products and services relevant to the tourism
industry. Electronic tourism kiosks shall be set up at important locations for the benefit of tourists coming to the state.
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Attractive investment climate through investor friendly sector
specific policies ... (8/8)

Policy Package for Micro, Small and Medium Enterprises 2008

This policy aims to make the stateds micro, small and |medi un

Key initiatives under this policy include:

ARIICO to provide land at 50 per cent of the prevailing District Level Committee (DLC) rates

A State government to provide 50 per cent of capital cost for establishment of common effluent treatment plants (CETP)/ facilities.
AReimbursement of expenses incurred towards filing, sharing patent/ ISO certification.

A Establishment of national laboratories by providing land at 50 per cent of DLC rates and part of capital cost.

ATo get at least 10,000 'Artisans Credit Cards' issued per year from different banks in the next five years.

ARIICO to develop separate areas for MSME with 24 hour uninterrupted power supply and enabling infrastructure.
AEncouragement of private sector investment for setting up industrial parks by providing level playing field vis-a-vis RIICO.
A Exemption from entry tax for inputs (raw material, processing material, packaging material except fuel).

AReduction of CST to 0.25 per cent only.

A Exemption of 75 per cent from electricity duty to the units located in rural areas.

AKhadi and Village Industries Board (KVIB)/ Khadi and Village Industries Commission (KVIC) registered units to continue with pre-
VAT tax structure.
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Three-tier Single Window Clearance mechanism exists to
facilitate speedy implementation of industrial projects

A District Single Window Clearance
Committee for each district in the state Under the Nodal
which is chaired by the Deputy chairmanship of Agency
Commissioner, with senior-most officers
of concerned departments in the district

Board of

Infrastructure : Bureau of
as members. Development Chief Investment
and Investment I‘;\ln.lster i Promotion
. . . (BIDI) ajasthan
A Empowered Committee chaired by Chief
Secretary to Government of Rajasthan
and with Principal Secretaries of State Level District
concerned state departments as Empowered Chief Industry
members. Committee - Secretary Centre &
(SLEC) district level

A State Board with the Chief Minister of
Rajasthan as its Chairman and ministers District Level

of state departments as its members Empowered
Committee

Deputy

Commissioner
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Concerned agencies and time estimates for starting business in
Rajasthane (1/ 2)

Service/facility Concerned agency Timelines
Industrial licence . I5 days
Industrial
Sponsorship for raw materials Commissionerate and 30 days
and inputs State Revenue 30 days at the district level
Land all Department
and allotment 60 days for state government approval
Bureau of Investment 30 days for clearance at district level and
Incentives p .
romotion 45 days for clearance at state level
Sanction of loan RFC 60 days
Site approval/environmental Department of 90 days
clearance Environment G 30 4
. reen category : ays
Adequacy certificate Rajasthan State Pollution Red 45 4
I o ed catego : ays
No-objection certificate Control Board gory 4
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Concerned agencies and time estimates for starting business in
Rajasthane (2/ 2)

Service/facility Concerned agency Timelines
Load up to 60 HP: issue of demand notice 21 days

Release of connection: 30 days from demand notice
Load from 60 HP-300 KW: Demand notice 30 days
Rajasthan State Electricity | Release of connection 60 days from demand notice
Release of power connection

Board Load 300-3,000 KW: issue of demand notice 60 days
Release of connection 75 days from issue of demand notice

Load above 3,000 KWV: issue of demand notice 60 days

Release of connection 90 days from issue of demand notice
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The focus of this present

X Cost of doing business in Rajasthan
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Cost of doing business in Rajasthan

Cost Parameter

Cost of industrial land

Cost Estimates
US$ 75 to US$ 151 per sq ft
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Source

Property dealers/ real estate agents

Hotel costs (five star)

US$ 95 to US$ 385 per room per night

Leading hotels in the state

Rent of office space

US$ 0.22 to US$ 2.5 per sq ft per month

(rates depend on the type of structure and location)

Property dealers/ real estate agents

Rent of residential space

US$ 0.05 to US$ 0.28 per sq ft per month

(rates depend on the type of structure and location)

Property dealers/ real estate agents

Power cost

Industrial use (Jaipur): 7.6 - 8.7 cents per kWh
Fixed charge: US$ 0.76 - 1.96 per HP

Jaipur Vidyut Vitran Nigam Limited
(Jaipur Discom)

Cost of water

Commercial and industrial:

0-15,000 kilolitres -24 cents per kilolitre
15,000-40,000 kilolitres - 35 cents per kilolitre
40,000 and above - 50 cents per kilolitre

Public Health Engineering
Department, Rajasthan
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Key industries developed as a result of the policy thrust of the
state government and factor advantages

Industry Attractiveness Matrix

Metal
Auto
Components
3 .
‘E: Real Estate /
& Medium IT/ITES and Construction
R an
E Electronics
Food
Processing
v Medium High

Factor advantage —

*Factor advantages include benefits due to geographical location and availability of factors such as talent pool, natural resources and capital
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Overview of the cement industry in Rajasthan

A Rajasthan has huge reserves of cement grade
limestone and steel melting shop (SMS) grade

limestone. SMS grade limestone of Jaisalmer district AAcc
is supplied to various steel plants in the country. AAmbuja Cement
ABirla Corp

A The state has a |6 per cent share in cement

. A AMangaIam Cement
production in the country.

A Grasim Industries Ltd

A Currently, 14 major cement plants and two medium
cement plants are in operation with a total installed
capacity of about 20.3 million tonnes per annum.

A Given the availability of huge cement grade limestone
reserves, more than 10 cement plants will be
installed in the state in the near future, particularly in
Chittorgarh, Jaipur; Jhunjhunu, Nagaur and Pali
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pl ayers i n the cement se€

|BR

Ambuja

Cement Limited

Corporation
Limited

The company is the largest cement producer in India; its plant in Bundi, Rajasthan has a production
capacity of 1.5 million tonnes per annum (MTPA).

The company is also the largest manufacturer of ready-mix concrete in India.

A It has cement plants at Maharashtra, Gujarat, Himachal Pradesh, Punjab, Rajasthan, Chhattisgarh and

The total cement capacity of the company is 18.5 million tonnes.

West Bengal.

A Birla Corporation Ltd. is the flagship company of the M.P. Birla group.

o

o

The company owns seven cement plants located at West Bengal, Madhya Pradesh, Rajasthan and Uttar
Pradesh with an annual manufacturing capacity of 5.78 million tonnes.

The company is planning a 1.2 million tonne brownfield expansion at Chanderia, Rajasthan
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Key players in the cement segment (2/2)

Mangalam Cement Mangalam Cement Limited's principal activities are to develop, manufacture and distribute portland
cement and clinker in India.

A The company has a plant in the district of Kota.

The company has limestone deposits at Morak. These limestone deposits are ideal for the manufacture
of portland cement.

Grasim Industries Grasim Industries Ltd. is a flagship company of the Aditya Birla Group.
Limited

A Grasim, along with its subsidiary UltraTech Cement Ltd. has a capacity of 45.7 MTPA as of June 30,
2009 and is a leading cement player in India.

A It has its cement unit at Shambhupura in Rajasthan with an annual capacity of 1.5 MTPA.
(G | x":. 'u' A Grasim produces both grey and white cement in Rajasthan.

A Grasim is setting up a 4.5 MTPA greenfield plant at Kotputli and another 4.4 MTPA plant at
Shambhupura in Rajasthan.

Grasim Industries Limited and Samruddhi Cement Limited, a wholly owned subsidiary of Grasim
approved a proposal on 34 October 2009 to demerge the cement business of Grasim into Samruddhi.
Under the scheme, Grasim will transfer its cement businesses, including related businesses / investments
but excluding its investment in UltraTech, to Samruddhi.
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Overview of the chemical industry in Rajasthan

A About |5 per cent of the total investment that the state
receives goes to the chemical industry. Key Players

A Chambal Fertilisers and Chemicals Limited

A Major chemicals produced in Rajasthan include fertilizers, AP | Industries Limited

caustic soda and pesticides. ADCM Shriram Group

A The principal industrial complexes for chemicals are at
Jaipur, Kota, Udaipur and Bhilwara.
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Key players in the chemical industry

Chambal Fertilisers Chambal Fertilisers and Chemicals Limited (CFCL) is in the business of manufacturing and distribution
and Chemicals of urea, agri-inputs, fertilisers, plant protection chemicals, seeds and bio-fertilisers etc.

Limited . - . .
Operates two nitrogenous fertiliser plants near Kota in Rajasthan.

. PHAMCAR FRRTILISCHD A Has one of the largest fertiliser complexes in the private sector in India, with a capacity of over 1.72
AND CHEMICALS LIMITED
MTPA of urea.

P | Industries A The company mainly produces organophosphorous insecticides.

Limited Q A The company has its plant at Udaipur in Rajasthan, producing liquid insecticides, minerals and allied
71 industries Led products, polymers and solid insecticides.

DCM Shriram DCM Shriram Industries is a diversified group with operations in sugar, alcohol, organic and inorganic
Group chemicals, drug intermediates, rayon tyre cord, shipping containers and processed cotton yarn.
D

Shriram Rayons is located in Kota in Rajasthan
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Overview of the steel industry in Rajasthan

ARaj asthandos steel industr
re-rolling and stainless steel units.

Key Players f mai nl y

A Asian Alloys Limited

AThe units are mostly located around Jodhpur, AKamdhenu Ispat Limited
Alwar and Jaipur. APSL Limited

A Most of the re-rolling units belong to the small
scale sector.
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Key players in steel industry

Asian Alloys Limited

Asian Alloys Limited (AAL) manufactures steel ingots and castings.
Its units are located in Punjab and at Bhiwadi in Rajasthan.

Companyds products are mainly wused in the p

Do | > > 3>

Kamdhenu Ispat Kamdhenu Group is a manufacturer of international quality steel bars in Northern India and the first to

Limited receive 1ISO-9002 certification by NQA QSR Dutch Council of quality ISO - 9002 systems.
P

Steel bars are manufactured at its unit in Bhiwadi.

Its paint division has a plant in Alwar.

PSL Limited PSL manufactures steel pipes.

Do o | > I

The company's activities include manufacture of protective coatings for steel pipes, epoxy coatings for
reinforcement bars, manufacture of epoxy powder paint and galvalum range of aluminium sacrificial
anodes and the processing of iron ore.
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Overview of automotive and auto components industries in

Rajasthan

A Alwar and Jaipur districts of the state enjoy close Key Players
proximity to major auto production hubs of the countryd
Noida, Gurgaon, Dharuhera offering excellent advantage AAmtek India
for setting-up of auto and auto-ancillary units. A Ashok Leyland

A Nearly 100 units are currently functional in the Bhiwadi
region of Alwar district.

A A special auto and engineering zone has also been
developed in the Pathredi Industrial Area and another
special zone is being planned in Bhiwadi.

A To address the issue of trained manpower, particularly for
shop-floor operations, a tool room and training centre is
being planned, which will be spread over 10 acres.
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Key players in automotive and auto components industries

Amtek Auto Limited

M T FE K

Ashok Leyland
Limited

A flagship of the Amtek Group, it is a leading Indian supplier of automotive components with operations
in forgings, machining and sub-assemblies. Its plants are in Alwar and Bhiwadi.

The company supplies over 300 varieties of components and assemblies to leading domestic and global
vehicle manufacturers.

The companyds machining capacity is 40 mild/l
annum.

Ashok Leyland Ltd (ALL), the flagship company of the Hinduja Group is a leading manufacturer of
commercial vehicles in India.

Its manufacturing facilities are located at Alwar (Rajasthan), besides Ennore (Chennai, Tamil Nadu),
Ambattur (Chennai, Tamil Nadu), Hosur (Tamil Nadu), Bhandara (Maharashtra).

In July, 2007, the company entered into a joint venture with the Alteams Group, Finland to manufacture
high pressure die castings and aluminium products predominantly for the automotive and
telecommunications sector.
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Overview of marble industry and key players

A The marble industry is one of the key industries of the state. Most of the marble units in the state are
small and medium scale units.

Elegant Marbles

Eif

ELEGANT

Maadhav Granite
and Realty Limited

%

Elegant Marbles markets and processes marble and granite and offers over 84 colours in the Indian
market

The companyds total installed capacsfty for

They also import marble from lItaly, France, Norway, Spain, Greece, Nepal etc

The company exports its products to over 20 countries including the US, Germany, Holland, Singapore
and Australia.

It has an installed capacity of 751,338 sq.mt. per annum for processing granite tiles.

The company has acquired two wind turbine generators (each of 1.25 MW) and has diversified into
power generation.

proce
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Overview of the hospitality industry in Rajasthan

A Rajasthan is one of the most important tourist destinations
in India and south-east Asia. Key Players

AEast India Hotels (EIH)
Aln 2008, over 26 per cent of foreign tourists visiting India, Alndian Hotels

toured Rajasthan.The state received about |.5 million
foreigner and 28.4 million domestic tourists.

A Rajasthan has a well developed tourism infrastructure, with
over 6,000 hotel rooms spread over more than 150 hotels.

ARaj asthan also runs the O6Palace on Wheel s’ | u xt
which is well known attraction for foreign tourists.

A With an annual tourist arrival growth rate of over |2 per
cent, the future of tourism is very promising.
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Key players in the hotel industry

EIH Limited The group's principal activity is to operate restaurants, bars and hotels.

Its services include airline catering, management of restaurants and airport bars, travel and tour
services, car rental, project management and corporate air charters.

Some of its renowned projects in Rajasthan include Oberoi Udaivilas in Udaipur, Rajvilas, a deluxe
Oberoi hotel in Jaipur, The Trident in Jaipur and The Trident in Udaipur.

Indian Hotels The Indian Hotels Company (IHC) is the hospitality arm of the Tata Group.

IHC operates over eight hotels and resorts in Jaipur, Udaipur, Jodhpur, Jaisalmer and Ranthambore
National Park, with over 400 rooms.

Its famous properties in Rajasthan include, Lake Palace in Udaipur, Jai Mahal Palace and Rambagh Palace
in Jaipur and Taj Hari Mahal in Jodhpur.
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Overview of the mining industry in Rajasthan

A Rajasthan is the second largest mineral producing state in

¢ Key Players
India.
AHindustan Zinc Limited
A Around 79 varieties of minerals are available in the state and AHindustan Copper Limited

58 minerals are produced on a commercial scale.

A lmportant minerals are silver, phosphate fluoride, phosphorite,
rock, phosphate, copper ore, zinc, gypsum, clay, granite, marble,
sandstone, dolomite, calcite, emeralds and garnets.

A Rajasthan has immense potential for the mining of base metals
and noble metals in a belt that extends over a length of about
650 km with a width of 60-90 kms .The belt extends from
Alwar in the north to Banswara and Dungarpur in the south,
passing through Jhunjhunu, Jaipur, Ajmer, Bhilwara, Rajsamand,
Sirohi and Udaipur districts.

A The state has about 210 million tonnes of identified reserves
of lead-zinc ore with |.45 per cent lead and zinc, and 639
million tonnes of copper ore reserves containing 0.80 to 1.2
per cent copper
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Key players in the mining industry

Hindustan Zinc A HZL is a part of the Vedanta Resources Group and has four mines in Rajasthan.
Limited (HZL)

A Rampura Agucha mine is the world's largest zinc mine with an annual ore production capacity of five
million tonnes. In 2008-09, Rampura Agucha produced 591,743 tonnes of contained zinc and 56,946
tonnes of contained lead.

Sindesar Kund mine has a reserves base of over 56 million tonnes. It has an annual ore production
capacity of 0.30 million tonnes and has achieved a production level of | 1,870 tonnes of contained
zinc and 5,350 tonnes of contained lead in 2008-09.

Rajpura Dariba mine has capacity of 0.90 million tonnes and achieved a production level of 19,700
tonnes of contained zinc and 4,930 tonnes of contained lead in 2008-09.

Hindustan Copper Hindustan Copper Limited (HCL) is a public sector undertaking under the administrative control of
Limited the Ministry of Mines.

It is a vertically integrated copper producing company as it manufactures copper right from the
stage of mining to beneficiation, smelting, refining and casting of refined copper metal into
downstream saleable products.

H C L rdirges and plants are spread across four operating units, and one of the units is the Khetri
Copper Complex (KCC) at Khetrinagar in Rajasthan.
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Annexure

Socio-economic classification (SEC) of urban and rural households

Urban SEC grid

to
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Education/Occupation

llliterate
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formal
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ive to nine
NeizNe
Certificate
graduate
Graduate/post
graduate
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Graduate/post
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professional
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course, but not

Unskilled workers

Skilled workers

Petty traders

Shop owners

Entrepreneurs: employee none

Entrepreneurs: employee < 10

o |0 |0

Entrepreneurs: employee > 10

Self-employed professionals D D D B2 Bl A2 Al
Clerical/salesman D D D C B2 Bl Bl
Supervisory level D D C C B2 Bl A2
Officers/executives: junior C C C B2 Bl A2 A2
Officer/executive: middle/senior Bl Bl Bl Bl A2 Al Al
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Annexure

Socio-economic classification (SEC) of urban and rural households
Rural SEC grid
Type of house

Education Semi pucca Kuccha

llliterate

Literate but no formal school

Up to fourth standard

Fifth to ninth standard
SSC/HSC

Some college but not graduate

Graduate / post graduate
(general)

Graduate / post graduate
(professional)

SourceMarket Research Society of India
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Annexure

Exchange rate

Year INR equivalent of one US$

2000 46.6
2001 48.3
2002 48.0
2003 45.6
2004 43.7
2005 45.2
2006 45.0
2007 42.0
2008 40.2
2009 46.0
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DISCLAIMER

|l ndi a Brand
Management Consulting Services Limited (IMaCS) to
prepare this presentation and the same has been prepared
by IMaCS in consultation with IBEF.

All rights reserved. All copyright in this presentation and
related works is solely and exclusively owned by IBEF. The
same may not be reproduced, wholly or in part in any
material form (including photocopying or storing it in any
medium by electronic means and whether or not
transiently or incidentally to some other use of this
presentation), modified or in any manner communicated
to any third party except with the written approval of
IBEF.

This presentation is for information purposes only.While
due care has been taken during the compilation of this
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to the bestof| Ma Gdds | BEFOs knowl e
content is not to be construed in any manner whatsoever
as a substitute for professional advice.

IMaCS and IBEF neither recommend nor endorse any
specific products or services that may have been
mentioned in this presentation and nor do they assume
any liability or responsibility for the outcome of decisions
taken as a result of any reliance placed on this
presentation.

Neither IMaCS nor IBEF shall be liable for any direct or
indirect damages that may arise due to any act or
omission on the part of the user due to any reliance
placed or guidance taken from any portion of this
presentation. o
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