GI-CERTIFIED PRODUCTS
PUSHING INDIAN EXPORTS
Geographical Indications – Overview
A country’s export numbers showcase its growth story. The
Government of India has taken several ini a ves over the years
to boost the country’s exports. Some of these ini a ves were
introducing policies, providing incen ves for manufacturing,
easing restric ons on export procedures, etc. Lately, the
government has introduced newer ways to improve exportscer fying high-quality agricultural products with their
geographical indica ons is certainly a step in this direc on.
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Geographical indica on (GI)-cer ﬁed products
are items having a speciﬁc geographical origin
and characteris cs that make them unique to
that area. For example, Sandalwood from
Mysore, Coconuts from Kerala and Alphonso
Mangoes from Ratnagiri are a few such
products known to have superior quality due to
their geographical origin. India, as a member of
the WTO, introduced the Geographical
Indica ons of Goods Registra on & Protec on
Act, 1999, with eﬀect from September 15, 2003.
A GI cer ﬁca on prevents misuse by a third
party, whose products do not conform to the
applicable standards. For example, in regions
where ‘Darjeeling GI’ is protected, tea
producers can exclude using the term
'Darjeeling’ if the produce does not conform to
the standards men oned in the code of prac ce
for GI cer ﬁca on. Geographical indica ons are
generally used for agricultural products,
foodstuﬀ, alcoholic beverages, handicra s and
industrial products.
Geographical indica on should not be confused
with a trademark — a trademark informs
consumers about the source of a product from a
company, while geographical indica ons
indicate the place of origina on of a product. GI
cer ﬁca on is not a new concept to India.
Darjeeling Tea was the ﬁrst product to receive
GI cer ﬁca on in 2003 and was granted the ‘GI
status’ by the European Union in October 2011.
The concept of GI cer ﬁca on gathered
momentum due to Trade-related Aspects of
Intellectual Property Rights (TRIPS) Agreement
signed in 1994; this contained an en re sec on
in Ar cle 22 on Geographical Indica ons. This
agreement grabbed a en on from
policymakers, trade nego ators and producers
(mostly agricultural and handicra products)
worldwide.

A geographical indica on is protected by various
approaches in diﬀerent countries and regional
systems. In July 2020, the All India Rice
Exporters’ Associa on (AIREA) appealed to the
Indian government to protect the authen city
of Basma Rice, following Madhya Pradesh (MP)
government’s pressure on the centre for a GI
tag for Basma Rice produced in the state. Only
seven states and one union territory in
India—Jammu & Kashmir, Punjab, Haryana,
Chandigarh, Delhi, Himachal Pradesh,
U arakhand and U ar Pradesh—have GI tags
for Basma Rice. The government opposed
MP’s demand for a GI tag, ci ng that the state
does not fall under the specialised zone for
basma cul va on, as this rice gets its special
aroma, quality and taste indigenous to the
region in the Himalayan foothills (Indo-Gange c
Plains).

India has about 370 GI-cer ﬁed products across
various categories listed below:
Distribu on of Registered GIs in India from
2003 to 2021

Source: Intellectual Property India

Source: Intellectual Property India
2

INDIA’S NEED FOR GI CERTIFICATION TO
BOOST EXPORTS
Geographical indica ons are generally used for
agricultural commodi es and handicra s and
the government is working on ways to have
more products GI tagged to appraise their value
in exports. Recent data released by the
commerce ministry states that India's exports
rose 48.34% to US$ 32.5 billion from May 2020
to June 2021 because of healthy growth in
shipments of petroleum products, gems &
jewellery and chemicals. This was straight seven
month recorded growth. Exports stood at US$
22 billion in June 2020 and US$ 25 billion for
June 2019.

Agricultural and Processed Food Products
Export Development Authority (APEDA),
established by the Government of India under
the Agricultural and Processed Food Products
Export Development Authority Act in 1985, also
releases agriculture export numbers, which
have shown a posi ve trend in the country.
According to Mr. GR Chintala, Chairman,
Na onal Bank for Rural and Agriculture
Development (NABARD), India’s agricultural
exports will cross US$ 40 billion in FY22, driven
by rising global demand for sugar, co on,
oilcakes, oilseeds and rice. Involvement of the
Indian farming community in the market is also
responsible for growth in agriculture exports.

STATES WITH THE MAXIMUM GI TAGS
karnataka
As of January 2021, Karnataka has the highest
GI-tagged products in the country. In one
interview, State Industries Minister Mr. Jagadish
She ar highlighted that about 370 products
have been registered for GI cer ﬁca on
throughout India and 42 are from Karnataka.
The government is in talks with airport
authori es to exhibit the state's GI-tagged
products at interna onal airports, bus stands
and railway sta ons. GI products from the state
include Channapatna Toys, Navalgunda
Dhurries, Kolhapuri Chappals, Udupi Jasmine,
Udupi Mu u Gulla Brinjal, Udupi Sarees, Sandur
Lambani Embroidery, Bidriware, Kamalapur Red
Banana, Mysore Rosewood Inlay and Ganjifa
Cards.

Dharmavaram Handloom Pa u Sarees and
Paavadas, Udayagiri Wooden Cutlery, Durgi
Stone Carvings, E koppaka Toys, Allagadda
Stone Carving, Tirupa Laddu, Bandar Laddu,
Guntur Sannam Chilli and Araku Valley Arabica
Coﬀee.
Kerala
Kerala has about 24 GI-tagged products, which
are a result of art, culture and vast natural

Andhra Pradesh
Andhra Pradesh-known as the ’rice bowl of
India’-has 19 GI tagged products including
Srikalahasthi Kalamkari, Kondapalli Bommallu,
Machilipatnam Kalamkari, Budithi Bell & Brass
Metal Cra , Andhra Pradesh Leather Puppetry,
Uppada Jamdani Sarees, Venkatagiri Sarees,
Bobbili Veena, Mangalagiri Sarees and Fabrics,
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Jalna Sweet Orange, Purandar Fig, Solapur
Pomegranate, Dahanu Gholvad Chikoo, Jalgaon
Banana and Marathwada Kesar Mango are
among the top GI products exported worldwide.
Currently, the state has ~30 GI-tagged products.

resources. The Kerala Agricultural University
(KAU) has already completed GI cer ﬁca on for
10 unique agricultural products with the latest
being Tirur Betel Leaf. The ins tute is seeking GI
tags for more agriculture products for the
beneﬁt of the farming community. Mr. R.
Chandra Babu, Vice Chancellor, KAU, has
revealed that many products including
Kodungallur Snap Melon, Va avada Garlic and
Ona ukara Sesame are in various stages of
evalua on, awai ng their GI cer ﬁca on.
Pokkali Rice, Vazhakkulam Pineapple, Marayoor
Jaggery, Nilambur Teak, Wayanad Jeerakasala
and Wayanad Gandhakasala Rice are some of
the products already registered with GI tags.
Kerala, being a natural resource-rich state, has
great poten al to obtain several more GIs and
consequently, upli the rural communi es. The
state is also ac vely using online pla orms such
as Amazon to supply GI products.
Maharashtra
Maharashtra is rich in agricultural products.
Fruits such as Alphonso Mangoes,
Mahabaleshwar Strawberry, Nashik Grapes,
Sindhudurg & Ratnagiri Kokum, Vengurla
Cashew, Sangli Raisins, Beed Custard Apple,

Tamil Nadu
Tamil Nadu has ~38 products with GI tags-most
of these are handloom products, silk sarees,
ﬂowers and ar s c tradi onal items. The state
is famous for its Dindigul locks, which are
known for their superior quality and durability

as they are produced from iron and brass that
are naturally available in the state. Another
product Coimbatore Wet Grinder (cer ﬁed in
2006) is famous, as it is produced from natural
stones suitable for wet grinders in the region.
The state also has GI tags for Madurai Malli,
Bu on Rose and Lilly, which are ﬂowers with
rare features such strong fragrance, thick petals,
lengthiest pe ole, delayed opening of buds and
delayed petal discolora on. During 2020-21,
ﬂowers from India were exported to countries
such as the US, UAE, and Singapore valued
around Rs. 66.28 crore (US$ 8.90 million), of
which Tamil Nadu exported ﬂowers worth Rs.
11.84 crore (US$ 1.59 million).
U ar Pradesh
Currently, U ar Pradesh (UP) has 27 GI-tagged
products. Allahabad Surkha Guava was the ﬁrst
product from UP to get a GI tag in 2007. Of the
27 products, 21 products fall under the
handicra s sector, while the remaining fall
under the agricultural and manufacturing
sectors. Eastern UP has emerged as a hub for
GI-tagged products (12 out of 27). In July 2021,
the state government announced plans to set
up a state-level board under the Chief Secretary,
Mr. Rajendra Kumar Tiwari, to address
grievances of GI product makers. This board will
also promote export of all such products
through branding and marke ng.
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GI PRODUCTS LIKELY TO BOOST INDIAN
EXPORTS
India has about 370 GI-tagged products, which
are famous in interna onal markets. The
following products joined the league in 202021:

Kashmir Saﬀron got a GI tag in May 2020 and
forayed into to the UAE markets. In December
2020, UAE’s Lulu Group announced that it will
set up a food processing centre in Srinagar to
source a wide range of agri-products such as
saﬀron and apples from Kashmir. The
government approved GI tagging of Kashmir
saﬀron to protect it from cheaper Iranian and
Spanish varie es. And, the move has helped
growers get be er rates in the Indian and
interna onal markets.
Manipuri Black Rice also got its GI tag in 2020.
This is a variant of rice, which is gluten-free, rich
in protein, iron, vitamin E, calcium, magnesium
and natural ﬁbres.
Kaji Nemu, lemons from Assam used in
refreshing drinks, pickles and curries, received
its GI tag in 2020. The product made its way into
the markets in London in July 2021 and is now
available in diﬀerent supermarkets including the
Al-Hamra Supermarket in Northampton
(England’s East Midlands region). Between
December 2020 and January 2021, a massive
consignment of Kazi Nemu (weighing about 6
MT) was also exported to the European
markets.

RECENT EXPORTS OF GI-TAGGED
PRODUCTS
India exports its agricultural produce to major
markets such as the US, China, Bangladesh, the
UAE, Vietnam, Saudi Arabia, Indonesia, Nepal,
Iran and Malaysia. In the recent years, GI-

cer ﬁed products (fruits and other agriculture
produce) have increased India’s share in the
interna onal market pie.
Mangoes – In May 2021, India shipped a
consignment of 2.5 metric tonnes (MT) of GIcer ﬁed Banganapalli and other variety of
Survarnarekha mangoes from the Krishna and
Chi oor districts of Andhra Pradesh to South

Korea. The huge trade was a result of a Virtual
Buyer-Seller Meet (VBSM) organised by the
Agricultural and Processed Foods Export
Development Agency (APEDA) in collabora on
with the Indian embassy, Seoul and the Indian
Chamber of Commerce in Korea (ICCK). This was
the ﬁrst export consignment sent by IKSEZ,
which is a subsidiary of IFFCO, a mul state
coopera ve with a membership of 36,000
socie es. The ministry also revealed that there
is more scope for mango exports.
Similarly, in June 2021, India exported the ﬁrst
commercial consignment of GI-tagged ‘Jardalu’
mangoes from Bhagalpur, Bihar, to the UK. India
exported mangoes worth US$ 57 million in FY20
to major markets such as the UAE, UK, US,
Oman and Qatar and GI cer ﬁca ons have only
paved the way to earn more credibility in these
markets.
Bhalia Wheat – In
July 2021, the ﬁrst
shipment of GIcer ﬁed Bhalia
wheat was exported
to Kenya and Sri
Lanka from Gujarat.
The Bhalia wheat
has a high-protein
content and is sweet
to taste. It is grown
in rainfed condi ons
(without irriga on)
and cul vated across
2 lakh hectares of
agricultural land in Gujarat.
5

In 2020-21, wheat exports from India witnessed
signiﬁcant growth of 808% to Rs. 4,034 crore
(US$ 542.54 million) from Rs. 444 crore (US$
59.71 million) reported in the previous ﬁscal.
This exponen al growth was on the back of
a rac ve overseas prices of commodi es and
massive surplus produc on in the country.
During 2020-21, India also added seven new
export markets—Yemen, Indonesia, Bhutan, the
Philippines, Iran, Cambodia and Myanmar.
Jalgaon Bananas – In June 2021, 22 tonnes of
GI-cer ﬁed bananas from Tandalwadi village in
Maharashtra's Jalgaon district were shipped to
Dubai, UAE.
India’s banana
exports have
grown
signiﬁcantly
since the
adop on of GI
cer ﬁca on-led
farm prac ces.
Exports grew
both in terms
of volume (1.95
lakh tonnes)
and value (Rs.
660 crore or
US$ 88.60
million) in FY20,
from 1.34 lakh
tonnes valued
at Rs. 413 crore (US$ 55.44 million) in FY19. As
of July FY21, the country has exported 1.91 lakh
tonnes of bananas worth Rs. 619 crore (US$
83.10 million).
Madurai Jasmine – In July 2021, for the ﬁrst
me ever, Tamil Nadu exported GI-tagged
Madurai Jasmine and other tradi onal ﬂowers
such as Bu on Rose, Lily, Chamanthi and
Marigold to the US and UAE. The deal generated
jobs for 130 women and 30 skilled workers.
Tamil Nadu has a major share in India’s fresh-cut
Jasmine exports.

processes and knowledge inherited and shared
in the community over genera ons. Items such
as foodstuﬀ and handicra s fall into this
category as they are a product of the age-old
tradi ons.
Preserving Arts and Heritage: Some products
need a GI tag as they may embody tradi onal
ar s c heritage developed in a given region.
Handicra items, handloom products, ar s c
jewelleries and pain ngs usually fall in this

category as these are made using natural
resources and have quali es derived from their
geographical origin. For example, Perfumers of
Kannauj, a small town in U ar Pradesh, produce
rare fragrances extracted from fresh rain on dry
soil. This is an art that families in the town have
developed for genera ons and perfumery is the
source of livelihood for many in this area. They
also draw fragrances from many natural
ingredients, ﬂowers (Rose, Kewra, Chameli,
Bela, Marigold, Jasmine, Lavender, etc.), natural
products such as ve ver and herbs & spices
(Cardamom, Cloves, Saﬀron, Juniper Berry,
Jatamansi, etc.).
Rural Development: GI-tagged products are
mainly sourced from villages or small towns.
Under appropriate condi ons, GIs can
contribute to rural development, as the
en tlement to use a GI generally lies with
regional producers and the value generated is a
means of living for the local people. GI
cer ﬁca on appraises the value of products,

GI CERTIFICATION – BENEFITS TO THE
INDIAN SOCIETY
Preserva on of Knowledge and Tradi ons:
Ayurvedic medicines from Kerala are held in
great regard due to the wisdom and tradi ons
that have seeped into its crea on. Geographical
indica ons enable preserving tradi onal
knowledge and culture of the place. These
products are o en the result of tradi onal
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fetching higher incomes for the producers. For
instance, ordinary banana is sold at
approximately Rs. 50 (US$ 0.67) per kg, whereas
Chengalikodan Nendran banana from Kerala is
sold at Rs. 75 (US$ 1.01) a er receiving the GI
tag. Some mes, geographical indica ons may
bring value to a region not only in terms of jobs
and higher income, but also in terms of
promo ng the region.
Enhanced Market Access: A GI-cer ﬁed product
eventually increases its reach to more
des na ons. For instance, the number of
des na ons for Darjeeling tea rose from 35
countries in 2004 to 45 countries in 2019. Other
products such as mangoes, spices, bananas,
ﬂowers and handloom have also gained
signiﬁcant trac on in interna onal markets over
the years.

Boost Tourism: Most experts believe that GI
plays a very important role in promo ng
tourism. For instance, Kerala is the most loved
holiday des na on for people of other states as
well as abroad. Most tourists see unique
products and experiences that the state has to
oﬀer and visi ng that place only ensures that
they get the original high-quality GI-tagged
products such as spices, handicra s and fabrics.
Mr. Subhajit Saha, Director, Confedera on of
Indian Industry (CII), Telangana, emphasised on
this area during a round table held in August
2020. He revealed that his department is
crea ng packages in associa on with the
tourism department for visi ng Warangal,
Cheriyal. He also men oned that various state
governments are pu ng up GI kiosks at airports
to showcase GI accredita ons earned by states.
For instance, airports in Cochin and Goa
showcase and sell GI products.
Facilitates Sound Legal & Ins tu onal System:
GI cer ﬁca on helps in elimina ng unfair
compe on and free-riding because it
channelises correct informa on to consumers
through oﬃcial logos and public campaigns. GItagged products gather strong legal stand.

Products such as Darjeeling tea and spices are
directly managed by public players and have
boards and associa ons such as the Na onal
Tea Board and India Spice Board for governance.

CHALLENGES FACED BY GI STAKEHOLDERS
Stakeholders of GI goods face several challenges
in reaping beneﬁts entrenched in their
products. Without an eﬀec ve enforcement of
rights of GI stakeholders, the whole beneﬁt of
the process will be diluted. Many states have
faced controversies that needed government
interven on to se le conﬂicts. The recent ﬁght
of Orissa to get its own original sweet,
Rasogulla, a GI status in line with the worldfamous West Bengal’s Rasogulla made quite a
headline. Eventually, both states were granted
GIs for their own versions of Rasogullas.
Another major challenge highlighted by experts
is that states are not completely harnessing the
beneﬁts of GI cer ﬁca on. Therefore, some of
the GI products are gradually losing their
relevance. In April 2021, a virtual workshop was
conducted jointly by the FICCI-Kerala State
Council and ATMA Farm Tech to address these
challenges. Mr. Savio Mathew, who leads the
FICCI Kerala State Council, revealed that the
industry body is inves ga ng infringements
occurring in GI products and based on these
report ﬁndings, severe ac on will be taken
against those who misuse GI tags and sell fake
products. The punishment is likely to be
imprisonment for 3-6 months and ﬁnes of Rs.
50,000 (US$ 671.66) to Rs. 3 lakh (US$
4,029.95).
Ms. P. Indira Devi, Former Director of Research,
Kerala Agricultural University, emphasised the
need for constant tes ng and quality assurance
for GI commodi es to qualify them for
interna onal markets. She stresses the
importance of dissemina ng clear informa on
among producers and customers on product
quality, while also adop ng eﬀec ve marke ng
campaigns. Unethical and ineﬀec ve marke ng
prac ces must be strongly tackled. Most GItagged products are sourced from farmers or
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simple villagers who are neither educated nor
have suﬃcient resources or exper se to defend
or promote their products. Hence, an eﬀec ve
mechanism is needed to protect GI stakeholders
from unfair prac ces.

THE WAY FORWARD…
India is a vast mel ng pot of tradi ons, culture
and natural resources and this ethos is evident
from ar sanal handicra s and agriculture
commodi es in the country. India has vast
agricultural resources yielding varie es of fruits
and crops every season, with varia ons of crops
and fruits in each Indian state. GI is an eﬀec ve
tool for protec ng the legi macy of agricultural
products, handicra s and foodstuﬀ produced in
the country. Due to the growing importance of
GI tags, India has made considerable eﬀorts to
enforce legal protec on of Indian GI products.
Ins tu ons and agencies are drawing eﬀec ve
marke ng strategies to popularise GI-tagged
products. The country is aggressively trying to
a ain the ‘Atmanirbhar’ and ‘Vocal for Local’
status inspired by Prime Minister Mr. Narendra
Modi.
A round table held in August 2020 (between
the ‘Department for Promo on of Industry and
Internal Trade’, Chairperson of IPR & CIPRANa onal Law School of India University,
Bangalore, and ‘Geographical Indica ons
Registry’) highlighted various ways and means
to address the current challenges and adopt
new strategies to strengthen GI mechanism in

the country. Mr. O.P. Gupta, IAS, Controller
General of Patents, Designs & Trademarks, has
addressed challenges of lower GI enrolments
due to the lack of knowledge and high
proximity of people who are actual producers
of GI commodi es. He highlighted that various
associa ons such as the Trivandrum University
of Kerala, facilitators such as Visvesvaraya
Trade Promo on Centre and NGOs are now
appointed with a mission to reach out to the
unpenetrated areas in states and iden fy
products that qualify for a GI tag.
The government is also working towards
strengthening post-GI ac vi es, because while
Pre-GI ac vi es are for protec ng IP rights, PostGI ac vi es endorses the brand in the market.
The IPR cell of Kerala works in structuring various
post-GI ac vi es such as organising awareness
programmes, branding, marke ng campaigns,
ini a ng packaging designs and ensuring
consistent quality standard checks. Addi onally,
e-commerce portals have also entered the
market and their presence greatly help in
dissemina ng the right product informa on to
end-consumers. The Government of Karnataka
has also signed an MoU with Flipkart for enabling
sale of GI products.
Thus, GI-cer ﬁed products are bound to rise in
the near future on the back of government
support, rise of consumer sen ments towards
high-quality and tradi onal products, rise in
exports and increased share in interna onal
markets.
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