INDIA EMERGING AS GLOBAL HUB OF

Horticulture and Floriculture
Hor culture deals with cul va on of garden crops, fruits and
vegetables, while Floriculture focuses on cul va on of ﬂowers and
ornamental plants. India, being a land bestowed with favourable
climate for agriculture, is conducive towards cul va on of ﬂowers,
fruits, vegetables and crops throughout the year. Hence, agriculture
is the primary source of livelihood for ~58% India’s popula on,
contribu ng ~17% to the Gross Value Added (GVA), as of 2019.
Floriculture is an age-old occupa on in India; however, it was a er
economic liberalisa on that the Indian Government iden ﬁed
ﬂoriculture as a sunrise industry, rendering it 100% export-oriented
status. Flowers such as rose, carna on, chrysanthemum, gerbera,
gladiolus, orchids, anthurium, tulip and lilies account for the
major share of exports.
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Flowers are widely used for religious purposes,
decora ons, gi ing, medicines and extrac on of
perfumes and oils. While exports and religious
fes vals are key growth drivers for ﬂoriculture,
demand for ﬂowers is also increasing from
metro ci es owing to rising westernisa on
trends. Apart from decora ve and gi ing
purposes, ﬂowers are also used in industrial
applica ons to manufacture ﬂavours,
fragrances, natural colours, medicines and
Ayurveda.

According to the data released by Ministry of
Sta s cs & Programme Implementa on (MOSPI),
the Indian hor culture market, consis ng of
fruits and vegetables, had an output worth Rs.
3,569 billion (US$ 48.47 billion) in 2019-20 and
increased at a CAGR of 3.55% between 2011-12
to 2019-20, while the ﬂoriculture market had an
output worth Rs. 273.5 billion (US$ 3.71 billion)
in 2019-20 and rose at a CAGR of 5.84% during
the same period.

According to the data released by the
Agricultural and Processed Food Products
Export Development Authority (APEDA), India
exported fruits and vegetables valued at Rs.
11,339.17 crore (US$ 1.54 billion) in 2020-21,
compared with Rs. 10, 529.23 crore (US$ 1.54

billion) exports in 2019-20, which was an
increase of 8%. Similarly, the ﬂoriculture sector
also recorded a growth of 3% from 2019-2020
to 2020-21. The key impor ng countries were
the US, the Netherlands, the UK, Germany and
the UAE.

KEY STATS
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The Ministry of Agriculture released the
second advance es mate of hor culture
produc on in India, which is expected to have
the highest-ever hor culture produc on of
329.86 million tons in 2020-21, up by 2.93%
over the previous year. The breakdown of
segmental growth of hor culture produce is

shown in the following graphs. Vegetables,
spices and planta on crops posted a steady
growth. The ﬂoriculture sector produc on
declined by 7.17% owing to the COVID-19
pandemic but is expected to grow on the back
of eased restric ons and the upcoming fes ve
season.

CENTRAL GOVERNMENT INITIATIVES
Produc on and exports of ﬂowers and
vegetables has been more or less constant. In
fact, exports have slightly declined in the 5-year
period, while the produc on remained constant.
Despite growth in output in terms of value,
exports of both ﬂoriculture and hor culture
products have been stagnant over the last ﬁve
years. This can be partly a ributable to the
almost constant produc on in volume terms and
cul va on area. Realising growth poten al, the
government has introduced various schemes to
improve land u lisa on by introducing new seed
policies, facilita ng technology dissemina on
and providing improved varie es/hybrids of
ﬂowers, fruits and vegetables. Most states have
also formulated ﬂoriculture speciﬁc programmes
with Karnataka, leading a maximum of 13
programmes in the area. Some recent
developments ini ated by the government are
listed as follows:

CSIR Floriculture Mission – In March 2021, Dr.
Harsh Vardhan launched ‘CSIR Floriculture
Mission’ in associa on with scien sts of Council
of Scien ﬁc and Industrial Research (CSIR)
laboratories. The mission, which is approved in
21 states and union territories, will act as a
knowledge house to help Indian ﬂoriculture
farmers upgrade their skills in the sector. In
addi on, latest technologies and innova ons will
be promoted though this mission to create more
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opportuni es for entrepreneurs in the
ﬂoriculture sector. The mission will also focus on
ﬂoral crops, wild ornaments and cul va on of
ﬂower crops for honeybee rearing.

•

•
Mission for Integrated Development of
Hor culture (MIDH) – MIDH is a centrallysponsored scheme that aims to promote the
hor culture sector in India. Under this scheme,
the total outlay, which is contributed by the
Government of India and state governments, is
in the ra o of 60:40, with an excep on for
Northeast and Himalayan states, where the
government contributes 90%. The MIDH scheme
was allocated Rs. 2,250 crore (US$ 306.18
million) for the year 2021-22 by the Ministry of
Agriculture and Farmers Welfare. MIDH operates
through its numerous sub-schemes as follows:
•

•

•

Na onal Hor culture Mission (NHM): NHM
was launched in 2004 to support various
states in increasing their hor culture
produc on. For instance, in August 2021, the
Haryana government announced 50%
subsidy for farmers to cul vate fruits,
vegetables and ﬂowers under the scheme. In
Kerala, the scheme oﬀered a subsidy of Rs.
30,000 per hectare (US$ 408.24) for
cul va ng dragon fruits.
Hor culture Mission for Northeast &
Himalayan States (HMNEH): HMNEH is being
implemented for overall development of
hor culture in Northeast and Himalayan
states. In August 2021, Rs. 2,430 lakh (US$
3.31 million) was allocated towards the
programmes under HMNEH.
Na onal Hor culture Board (NHB): NHB is
implemen ng various schemes in all states
and UTs. As of May 2021, NHB has cleared a
record 1,278 subsidy applica ons for
integrated development of hi-tech
commercial hor culture including post-

harvest and cold chain infrastructure
applica ons. NHB has also taken various
ini a ves by simplifying the scheme
guidelines, processes and documenta on for
new applicants. NHB also facilitates backended capital investment subsidies towards
greenhouse and cold chain technologies in
the hor culture sector.
Coconut Development Board (CDB): CDB is
implemen ng various schemes for the
development of coconut and coconut-related
products. In September 2021, CDB
introduced Kera Suraksha Insurance Scheme
for tree climbers, neera extractors, coconut
pluckers, etc. The insurance premium is Rs.
398.65 (US$ 5.43) per year, with farmers
having to bear only Rs. 99 (US$ 1.35) while
the remainder premium is paid by the CDB.
Central Ins tute for Hor culture (CIH): CIH
was established at Medziphema, Nagaland,
in 2005 for dissemina on of technology in
farming, impar ng training to the Northeast
farmers, improving quality of hor culture
produce and facilita ng post-harvest
management processes.

Pradhan Mantri Krishi Sinchayee Yojana
(PMKSY) - The government introduced PMKSY in
2015 to improve the irriga on system, expand
the cul vable area through assured irriga on and
reduce water wastage. Under the scheme, the
government is implemen ng key ini a ves
across various states. In September 2021, Tamil
Nadu farmers with less than 2.50 acres of land
were oﬀered 100% subsidy to install drip and
sprinkler systems. In August 2021, Union
Minister of State for Agriculture Ms. Shobha
Karandlaje announced an outlay of Rs. 300 crore
(US$ 40.82 million) for Karnataka under PMKSY
scheme.
Kisan Rail - Kisan Rail was introduced by the
government in August 2020 to transport
perishable goods, primarily fruits and vegetables.
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One year since its launch, the Kisan Rail has
beneﬁted hor culture and ﬂoriculture farmers by
providing access to bigger and newer markets,
quick transporta on, zero wastage and 50%
subsidy on freight rates. 1,62,881 tonnes of fruits
and vegetables were transported in 486 trips by
the Kisan Rail. As of August 2021, 72 routes have
been opera onalised. The Kisan Rail has been
pivotal in transpor ng key crops including
oranges, onions, potatoes, bananas, mangoes,
tomatoes, pomegranates, custard apples,
capsicums, chikoos and carrots. Following this,
the government planned to increase the number
of Kisan Rail trains from the current four trains to
reach more farmers.
Opera on Greens Scheme - The Ministry of
Food Processing Industries launched ‘Opera on
Greens Scheme’ in 2018 to stabilise the supply of
tomato, onion and potato (TOP) crops across the
country and enhance value realisa on of TOP
farmers by reducing post-harvest losses and

crore (US$ 1.36), once it is opera onal in all 53
clusters. During the programme launch, Union
Minister of Agriculture and Farmers’ Welfare, Mr.
Narendra Singh Tomar explained the programme
beneﬁts and said, ‘’Doubling farmers income is
one of the biggest priori es of our government.
CDP will beneﬁt about 10 lakh farmers and
related stakeholders of the value chain. With this
programme, we aim to improve exports of the
targeted crops by approx. 20% and create
cluster-speciﬁc brands to enhance the
compe veness of cluster crops.’’
GI Cer ﬁca on - The Indian Government has
taken several ini a ves over the years to boost
the country’s exports. Following this, lately, the
government introduced Geographical Indica ons
(GI) cer ﬁca on of high-quality export
agricultural products. Geographical indica on
(GI)-cer ﬁed products are items having a speciﬁc
geographical origin and characteris cs that make
them unique to that area. A variety of fruits and
ﬂowers received their ﬁrst GI tags and made
their way to interna onal markets. In May 2021,
India shipped a consignment of 2.5 metric
tonnes (MT) of GI-cer ﬁed Banganapalli and
other variety of Survarnarekha mangoes from
the Krishna and Chi oor districts of Andhra
Pradesh to South Korea. Similarly, in June 2021,
India exported the ﬁrst commercial consignment
of GI-tagged ‘Jardalu’ mangoes from Bhagalpur,

regularising prices of TOP produce. Following
this, in 2020, the government extended the
scheme to include all fruits and vegetables
(TOTAL) for a period of six months on a pilot
basis. Overall, the scheme focuses on ensuring
that farmers derive accurate price for the crops
they produce and establish eﬀec ve connec ons
between farmers and consumers.
The Hor culture Cluster Development
Programme (CDP) - In June 2021, the Ministry of
Agriculture and Farmers Welfare (MoA&FW)
launched the ‘Hor culture Cluster Development
Programme’ to boost compe veness in the
Indian hor culture sector. The programme will
address the key issues that are faced by
hor culture farmers and will promote integrated
and market-driven processes for preproduc on,
during produc on, post-harvest, logis cs,
branding and marke ng opera ons in
hor culture produc on. 53 hor culture clusters
are iden ﬁed, of which 12 clusters will have the
pilot run of the CDP. The CDP is expected to
a ract an es mated investment of Rs. 10,000

in Bihar, to the UK. The country exported
mangoes worth US$ 57 million in FY20 to key
markets such as the UAE, the UK, the US, Oman
and Qatar. Moreover, GI cer ﬁca ons have only
paved the way to earn more credibility in these
markets. In June 2021, 22 tonnes of GI-cer ﬁed
bananas from Tandalwadi village in
Maharashtra's Jalgaon district were shipped to
Dubai, the UAE. India’s banana exports have
signiﬁcantly grown since the adop on of GI
cer ﬁca on-led farm prac ces. In July 2021, for
the ﬁrst- me ever, Tamil Nadu exported GItagged Madurai Jasmine and other tradi onal
ﬂowers such as Bu on Rose, Lily, Chamanthi and
Marigold to the US and the UAE. The deal
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generated jobs for 130 women and 30 skilled
workers. Tamil Nadu has a key share in India’s
fresh-cut Jasmine exports.

STATE GOVERNMENT INITIATIVES
Among the states, Tamil Nadu is currently the
largest producer of ﬂowers, having exported
ﬂowers worth Rs. 228 crore (US$ 31.02 million)
in 2019-20. Tamil Nadu is followed by
Maharashtra (Rs. 115.55 crore (US$ 15.72
million)), West Bengal (Rs. 89.82 crore (US$
12.22 million)), Karnataka (Rs. 61.49 crore (US$
8.37 million)), Kerala (Rs. 22.81 crore (US$ 3.10
million)) and Andhra Pradesh (Rs. 13.43 crore
(US$ 1.83 million)). Among fruit producing
states, Andhra Pradesh leads the race with
13,939 tonnes in 2019-20, followed by
Maharashtra, Gujarat and Tamil Nadu. Some of
the key ini a ves undertaken by the states in
the hor culture area are listed as follows:
Gujarat - Gujarat contributed 9.20% to India’s
fruit and vegetable produc on in 2019-20. North
Gujarat and Kutch regions are the leading
cul vators of pomegranate, guava, dates,
papaya, etc. Over the years, Gujarat has also
increased its ﬂoriculture produce on the back of
greenhouse farming. The state government is
taking various steps to improve agriculture and
irriga on processes in the land. It launched the
‘Mukhyamantri Bagayat Vikas Mission’ to boost
agriculture, hor culture and herbal planta ons in
January 2021. Currently, only 50% Gujarat land is
u lised for farming. Through this mission, the
government aims to u lise the remaining waste
land in Gujarat for hor culture and medicinal
plant farming. The ﬁrst phase of the mission will
include ﬁve districts namely Kutch, Surendrangar,
Patan, Banaskantha and Sabarkantha.

Tamil Nadu - In August 2021, Tamil Nadu
Minister for Agriculture and Farmers’ Welfare Mr.
M R K Panneerselvam announced measures for
mely supply of fer lisers to farmers in the state.
He asked the Centre to ensure fer lisers, which

are allo ed to Tamil Nadu, are routed through
the state ports and its neighbouring city,
Puducherry. Moreover, in August 2021, Tamil
Nadu presented a separate agricultural budget
and was the ﬁrst state to do so. The state is also
encouraging educa onal courses in agriculture to
provide opportuni es for rural students. In
August 2021, the state government announced
to launch agriculture and hor culture courses in
Tamil medium at the Tamil Nadu University
Coimbatore for undergraduate and postgraduate
programmes. For the ﬁrst phase of this
programme, the government has allocated Rs. 25
lakh (US$ 34.02 thousand) and set up an expert
commi ee to frame the syllabus.
Tamil Nadu has GI tags for Madurai Malli, Bu on
Rose and Lilly, which are ﬂowers with rare
features such strong fragrance, thick petals,
lengthiest pe ole, delayed opening of buds and
delayed petal discolora on. While the state faced
a setback in its ﬂoriculture sector due to the
pandemic, it is gradually picking up especially
due to reopening of temples and eased
restric ons.
Tripura - In the past 3.5 years, the area under
fruit cul va on in Tripura has grown by 286%,
vegetable cul va on increased by 53% and the
area of ﬂower cul va on increased by 87%. The
state government is taking numerous ini a ves
to increase the state’s produce and double its
farmer incomes by 2022. It plans to establish
three new solar energy-based cold storages and
encourage young professionals to take up jobs in
agriculture and allied sector. In February 2021,

Tripura's hor culture department introduced
hydroponics or soilless cul va on. Although
hydroponics is s ll in the nascent stage in
Tripura, the adop on is expected to increase
gradually. The state is also aiming to increase its
fruit exports. Pineapples and lemons are
exported to the Middle east countries, and in
May 2021, the ﬁrst consignment of jackfruit from
Tripura made its way to the UK.
Karnataka - In an a empt to meet the central
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government’s objec ve of doubling the farmer
incomes, the Karnataka government announced
a series of ini a ves such as forming a high-level
commi ee involving farmers, agriculture
university experts and a second directorate for
agriculture produce. Chief Minister Mr. Basavaraj
Bommai explained that the agriculture
universi es experts will monitor the seed quality,
soil requirements, pest management, fer liser
management and other similar requirements of
farmers. The second directorate will aid in
marke ng and sale of the agricultural produce.
Following its growth roadmap, in June 2021,
three Centers of Excellence (COEs) were
inaugurated in Karnataka under the Indo-Israel
Hor culture Project. Under the Indo-Israel
Hor culture Project, 29 COEs are to be set up in
12 states in India. These centers will implement
advanced Israeli Agro-Technology tailored to
Indian farms, support farmers with capacity
building ac vi es and enhance market linkages.
Moreover, in June 2021, Deputy Chief Minister
Mr. CN Ashwatha Narayana announced that
Karnataka will have its ﬁrst-ever hor culture
processing unit worth Rs. 500 crore (US$ 68.03
million) under PPP model in Ramanagara town.
40 acres of land is allo ed for this unit of which
15 acres will be used ini ally.
U ar Pradesh (UP) - The UP government is
taking measures to boost farming in the state by
educa ng farmers through various programmes
and oﬀering grants. In September 2021, the
U ar Pradesh State Minister for Hor culture and
Agriculture Marke ng, Mr. Sriram Chauhan
organised a programme for farmers to educate
and encourage them about the newest
developments and technology in the ﬁeld of
hor culture. The farmers were also educated on
various schemes and subsidies made available by
the Department of Hor culture and Food
Processing. Moreover, in the same month, UP
Chief Minister Mr. Yogi Adityanath announced a
grant of Rs. 30,000 (US$ 408.31) per acre for
farmers cul va ng dragon fruit.
The Department of Hor culture and Food
Processing is arranging for training for farmers of
speciﬁc fruits in each season. In June 2021,
mango growers were provided training sessions
on pre-harvest and post-harvest management of
crops. In addi on, the state government is also
encouraging farmers to cul vate ﬂowers. Many
farmers from the Bhagalpur district have started
cul va ng ornamental ﬂowers and plants in their
farm ﬁelds. Cul va on of Marigold, Dahlia, Rose,
Petunia, Chrysanthemum, Hibiscus, Balsam,

Bougainvillea, Jasmine and Dianthus have
provided extra income to farmers.
Arunachal Pradesh - In September 2021, Mr.
Pema Khandu, the Chief Minister of Arunachal
Pradesh, launched two credit-linked schemes for
agriculture and hor cultural famers. The scheme
aims to extend ﬁnancial help to farmers through
banks. Under this ini a ve, Rs. 60 crore (US$
8.17 million) is allocated to the ANKY (Atma
Nirbhar Krishi Yojana) in the agriculture sector
and another Rs. 60 crore (US$ 8.17 million) for
the ANBY (Atma Nirbhar Bagwani Yojana) in the
hor culture sector. Farmers can avail upto Rs. 1.6
lakh (US$ 2,177.67) without any collateral or
bank guarantee under this scheme. The state
government has also signed memorandum of
understandings (MoUs) with State Bank of India,
Arunachal Pradesh Rural Bank and State
Coopera ve Apex Bank for providing loans to
farmers under this scheme.
In the area of ﬂoriculture too, the state is taking
some steps. In August 2020, CSIR-North East
Ins tute of Science and Technology (NEIST)
opened its second mul -loca onal experimental
research ﬁeld in Arunachal Pradesh to facilitate
dissemina on in technology and coopera on in
scien ﬁc research for ﬂoriculture produces,
including medicinal plants. This ini a ve is part
of the ins tute’s goal of se ng up ~15 mul loca onal experimental research ﬁelds in the
Northeast.

TECHNOLOGY PLATFORMS AND STARTUPS FUELLING THE SECTOR GROWTH
Over the past year, various technology pla orms
have been introduced by the government and the
start-ups inspired by game changers with an
objec ve to create eﬃcient linkages between
farmers and end consumers. Few start-ups have
also successfully a racted series funding from
investors. While popular e-commerce pla orms
such as Amazon, BigBasket, Flipkart, Natures
Basket and Ferns n Petals are already servicing the
ﬂoriculture and hor culture segment, it is
interes ng to note the new entrants into the play.
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BharatAgri – BharatAgri, founded in 2017 and
based in Bangalore, is a digital farm advisory
start-up that oﬀers farmers personalised farming
solu ons for systemic implementa on of
scien ﬁc farming techniques. BharatAgri advises
farmers based on 30 key parameters. The ﬁrm
oﬀers services to farmers through a monthly
subscrip on model and currently has >33,000
ac ve paid users; aims to increase users to
150,000 ac ve subscrip ons by March 2022.
Over the past year, BharatAgri’s paid subscrip on
sales grew 20x with a 65% renewal rate. On an
average, a six-month subscrip on costs Rs. 600
(US$ 8) per acre. In September 2021, the ﬁrm
raised US$ 6.5 million in a Series A round that
was led by Omnivore, with par cipa on from
exis ng investors, India Quo ent and 021
Capital. Furthermore, BharatAgri plans to also
launch its Series B round in January 2022.

Hor cultural Producers' Coopera ve Marke ng
and Processing Society (HOPCOMS) – HOPCOMS
is a new fruit and vegetable home delivery
service launched in August 2021, in Bangalore.
The pla orm is on a pilot of three months and
will be gradually implemented throughout the
state. Karnataka Minister for Hor culture, Mr. N
Munirathna, while launching the service stated
that the new ini a ve is designed to increase the
famers market share.
Ninjacart – Founded in July 2015 in Bangalore,
NinjaCart is an agri-marke ng pla orm that
helps hor culture farmers directly connect with
retailers and restaurants to sell their produce. To
date, Ninjacart has raised US$ 164.2 million from
Tiger Global Management, Accel, Qualcomm
Ventures and Steadview Capital. NinjaCart has
>200 collec on centres and 1,200 warehouses
that moves >1,400 tonnes of fresh produce daily
to key ci es. In September 2021, The Union
Ministry of Agriculture and Farmers’ Welfare

signed MoUs for a pilot project with Ninjacart
and four other companies—CISCO, Jio Pla orms
Limited, ITC Limited and NCDEX e-Markets
Limited (NeML). The pilot project is aimed to
perform advisory roles for famers by providing
them informed decisions on crops, seeds and
other factors. As a part of the pilot, Ninjacart will
launch a Agri Marketplace Pla orm (AMP) that
will connect all par cipants in the post-harvest
market linkage.

PHOOL.CO – This start-up, based in U ar
Pradesh, is inspired by the ﬂoriculture sector
value chain. While fresh ﬂowers are used to
produce fragrances, medicinal composi ons and
beauty products, this start-up uses ﬂoral waste
and converts it into charcoal-free luxury incense
products. In October 2020, the start-up raised
US$ 1.4 million in a pre-Series A funding round,
which was led by IAN Fund and San Franciscobased Draper Richards Kaplan Founda on. So far,
the start-up has recycled 11,060 tonnes of
ﬂowers and provided full me employment to
~80 women. Phool.co has expanded its
opera ons to Tirupa , Andhra Pradesh. During
the lockdown, the ﬁrm also purchased unsold
ﬂowers from hor culture farmers helping them
sail through the tough mes. Phool.co has
received several accolades and interna onal
recogni ons for its unique and sustainable
business model.
Gobbly – Retailtech start-up Gobbly, based in
Haryana, oﬀers contactless delivery of fruits,
vegetables and dairy products to housing
socie es. Fruits are dispensed through
automated, contactless fridge-like stores set up
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in housing complexes, corporate oﬃces,
universi es and colleges that can be accessed via
the Gobbly mobile app. Gobbly stores are unique
because of its self-checkout technology, which is
the future of retail.
As of September 2021, the ﬁrm has raised Rs. 7.2
crore (US$ 0.98 million) from investors. These
funds will allow the company to leverage
technology and innova ve solu ons and pursue
eﬀec ve business development, product
innova on and expansion.

Saptkrishi – SaptKrishi is a cold storage tech
start-up in Kanpur, U ar Pradesh, that helps
hor culture farmers store their produce for a
longer period in a unique storage device called
‘Sabzikhothi’. Sabzikhothi’ is a tent structure that
works on 10 wa s of electricity either on or oﬀ
grid and a litre of water a day. This selfassembled storage device is portable and very
convenient compared with conven onal
refrigera on that has a limited 30-40 kg storage
capacity. Sabzikhothi oﬀers 10x the storage
capacity over refrigerators. Moreover, Saptkrishi
is also establishing a chain of entrepreneurs who
can digitally source produce from farmers
through the SaptKrishi app at a fair price and sell
directly to consumers.

Fasal – Fasal, launched in 2018, is an IoT-based
precision farming ﬁrm from Bangalore that oﬀers
an AI-powered intelligence pla orm for
hor culture crops. The company’s pla orm oﬀers

customised solu ons based on climate, choice of
crops, type of soil, pes cides, fer lisers, irriga on
and numerous other factors aligned to
hor culture crops. The ‘Fasal’ app analyses all
the aforemen oned parameters through its
ar ﬁcial intelligence and data science mechanism
to create accurate insights for farmers.

SECTOR GLIDING THROUGH THE
CHALLENGES TO A BETTER OUTLOOK
Most sectors in India are recovering from the
pandemic slow down, wherein the ﬂoriculture
sector suﬀered a major blow. Even with the
blooming ﬂower produc on, many states have

felt the heat of the pandemic due to low
demand leading to falling of ﬂower prices.
Gujarat suﬀered a loss of Rs. 700 crore (US$
95.27 million) in ﬂoriculture amid the lockdown
due to falling prices of Marigold, which is the
most cul vated ﬂower in Gujarat. Other states
such as Maharashtra, Himachal Pradesh,
Karnataka and Punjab have also experienced a
setback. However, many state governments have
reached out with relief packages for the
distressed farmers that has helped the industry
sustain itself. For instance, in May 2021,
Karnataka announced a relief package of Rs.
10,000 (US$ 136.10) per hectare, limited to a
maximum of 1 hectare for ﬂoriculture and
hor culture farmers. Similarly in August 2020,

the Himachal Pradesh government provided a
relief of Rs. 4 crore (US$ 544 thousand) to ~600
ﬂoriculturists. In August 2021, the Maharashtra
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government also announced a compensa on of
Rs. 18,500 (US$ 251.79) per hectare for the loss
of perennial crops and Rs. 6,800 (US$ 92.55) for
loss of hor culture crops.
The emerging governmental support, infusion of
technology and the advent of start-ups have
raised the banner for hor culture and
ﬂoriculture farmers. In an interview with Siasat,
Mr. Manish Bandlish, Managing Director, Mother
Dairy Fruit & Vegetable Pvt. Ltd. expressed
op mism on the hor culture revolu on in India.

He explains, “We have huge ability in the
hor culture sector in terms of produc vity, and
we need further concerted eﬀorts to explore the
same and be self-reliant in this sector. It is
per nent to focus on agriculture-friendly
prac ces, be er technology, appropriate
infrastructure, and extension of marke ng

prac ces in order to reap the right beneﬁts of
the land.’’ Mr. Bandlish also added that the
hor cultural produc vity will boost the country’s
exports and hence, must be nurtured in the right
direc on.
Dr. Tamilisai Soundararajan, Lieutenant Governor
of Puducherry and the Governor of Telangana,
also echoed similar sen ments at the ﬁrst
convoca on of the Sri Konda Laxman Telangana
State Hor cultural University that was held in
April 2021. She says, ‘’Hor culture is going to be
a major driver of growth in the years to come.
The country is steadily emerging as the
hor culture hub of the world and is said to be
the 'fruit and vegetable basket of the world.’’ She
also highlighted that the pandemic has helped
the government and stakeholders to see the
importance of hor culture market for people’s
good health and has hence, appraised the
sector’s posi on in the economy.
India has vast agricultural resources yielding
varie es of fruits and ﬂowers every season, with
varia ons of the produce in each Indian state.
The country is aggressively trying to a ain the
‘Atmanirbhar’ and ‘Vocal for Local’ status
inspired by Prime Minister Mr. Narendra Modi. In
addi on, e-commerce portals have also entered
the market and their presence has greatly helped
hor culture and ﬂoriculture stakeholders
including farmers, retailers, processors of the
produce and end consumers.
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