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The India Brand Equity Foundation (IBEF) is a Trust established by the
Department of Commerce, Ministry of Commerce and Industry,
Government of India. IBEF's primary objective is to promote and
create international awareness of Brand India in overseas markets
and to facilitate the dissemination of knowledge about Indian
products and services. Towards this objective, IBEF works closely
with stakeholders across government and industry.

IBEF carried out several branding activities during 2024-25;
highlights of key initiatives are as follows:

99 Promotion of Basmati Rice
in Overseas Markets

IBEF, in association with

APEDA, promoted different

varieties of Basmati Rice in
overseas markets under the
umbrella brand campaign
Discover India.

J

INDIAN MILLETS

A] annaa

Nutrition
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Healthier Tomorrow

AN EVERLASTING
AROMATIC JOURN
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:: Promotion of Indian Millets

Shree Anna in Overseas
Markets

In partnership with APEDA, IBEF
promoted Indian Millets Shree
Anna in overseas markets. The
campaign highlighted various
types of Indian millets and their
nutritional benefits.

A Promise of

Relish a range of Indian Millets,
the healthy bowl of India

Paart Wit Forail kil
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INDIAN DRGANIC

—— GOODNESS THAT LASTS ——

Branding and Promotion of Organic
Productsin Overseas Markets

IBEF, together with APEDA, promoted
Organic Products in overseas markets and
showcased them during the flagship event
Organic and Natural Product Expo Dubai in
the Middle East.
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:: Promotion of Indian Tea

~

in Overseas Markets

IBEF, in association with the
Tea Board of India, promoted
Indian Tea and its different
variantsin overseas markets.

J

Goodness of -
INDIAN

Promotion of Indian Fruits
in Overseas Markets

Under the campaign Goodness
of Indian Fruits and in
collaboration with APEDA, IBEF
promoted Indian fruits across
overseas markets.

-

- Branding and Promotion of Bharat Mobility Global Expo

In partnership with EEPC, IBEF carried out branding and promotion for the
Bharat Mobility Global Expo. The branding elements covered airport displays,
outdoor media,and digital promotions.

obility atBharats

Mobiliy Global™,.
Expo 2025.
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99 Annual Report for the Department of Commerce for 2023-24 )
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THE BEST OF INDIA FOR THE REST OF THE WORLD

N INDIA

°
® Branding and Promotion at SIAL Paris

r

ee E-Newsletter design in
every Quarter for Export
Inspection Council

IBEF, in association with APEDA, promoted a
wide range of agricultural and processed food
products during SIAL Paris, the world's largest
food show.

\
ee Promotion of Geographical Indications of
India in Domestic and Overseas Markets

IBEF highlighted India’s Geographical Indications,

showcasing their significance and unique attributes.

Digital promotion campaign was undertaken to
,W\ support the branding and outreach activities.

GOV
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Empowering Indian Exports

ee Annual Report for the Export

Inspection Council 2023-24
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IBEF sustained its role as a trusted
FACT

knowledge provider through timel cemue - India’s e-commerce
ge p g y g

updates and in-depth reports on
India’s key sectors and growth-driving
states. The India News Alert, IBEF's

India may become world"s second-largest econamy by

daily news service,remained one of the 2038: EY report
. India i projected to becoms the warld's second-largest @conamy
most accessed features for real-time by 2038, with CDP reaching USs 34.2 trillion In purchasing power
. parity { FFP) tenms, supported by strong fundamentals and
business and economy updates, resibent domestic demand.

attracting adiverse global audience. e mE i o o p

‘ stations by 2034
PNGRE is working with states to expand natural gas infrastructure,
targeting 126.3 million PNC connectians and 18,336 CHC stations by
2083,

KNOWLEDGE
The India Adda Blog continued to be an engaging space for industry
. perspectives on emerging trends, policy developments, and sectoral
CEN I RE insights. Featuring thought leadership pieces from experts, the blog covered

diverse subjects, including economy, trade, technology, agriculture,

renewable energy, tourism, and manufacturing. It strengthened IBEF's
digital presence by complementing its portfolio of state and sector reports.

The IBEF website
continued to serve as a
leading resource on
India’s business and
economic landscape
during 2024-25. It
addressed a wide range

Empowering Disiricts,

Empowering India douy bixd | W
The 0DOP Revolution

of information requests
from Indian embassies,
industry associations,
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media houses, s3aze
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Indian Economy Content W

IBEF ensured comprehensive coverage of
India’'s economic developments through
continuously updated content. High-traffic
sections included policy updates, domestic
and foreign investment trends, trade
insights, and macroeconomic overviews.
Dedicated coverage of milestone events
such as the Union Budget 2024-25 and
Economic Survey 2023-24 attracted

Indian Economy

significant user engagement. )

Sector and State Reports

Sectoral and state-level intelligence
remained a core strength of IBEF's content
offerings. Reports were updated regularly to
reflect the latest data and developments.
These were complemented by concise
write-ups and visually rich infographics,
making complex information easy to
consume. The Industry section continued to
rank among the most visited sections of
the website.

~N

:: Case Studies

In 2024-25, IBEF continued to
showcase its commitment to its
mandate with insightful case studies.
These reports focused on crucial
topics such as Spiritual Tourism, Hotel
Industry, Manufacturing Sector,
India’s Trade Strategy and more. Each
case study provided a comprehensive
analysis, highlighting industry trends,
challenges, and growth opportunities
within these sectors. The efforts
highlighted its role in promoting a
deeper understanding of India's
economic landscape and its

emerging sectorson a global scale.

~

Export Content

The IBEF website features a dedicated
section on exports, offering comprehensive
information on India’s trade performance
across key products and global markets.
This section is structured into two main
categories, Commodities and Countries, to
help users access relevant data and insights
with ease. It currently covers major
products and services, including sectors
such as agriculture, textiles, services,
engineering goods, and chemicals.
Additionally, it provides detailed profiles of
India's top trading partner countries,
highlighting trade statistics, market
potential, and sector-specific opportunities.

EXPORT PROMOTION COUNCILS

J

~N

:: Beyond Borders Newsletter

IBEF launched Beyond Borders, a
quarterly newsletter on export
branding. The newsletter
highlights the role of Indian
companies in building strong
global brands and provides
insights for businesses aiming to
expand internationally. It includes
sections such as Feature Article
on branding strategies like
positioning and storytelling, Case
Study showcasing successful
Indian brands, Market Spotlight
offering opportunities and
challenges in key regions,
Industry Trends on global shifts,
and Export Promotion Initiatives.
Designed as a comprehensive
knowledge resource, Beyond
Borders is positioned to support
Indian enterprises in their global
brandingjourney.

)) KNOWLEDGE CENTRE

BEYOND BORDERS: IBEF'S QUARTERLY EXPORT
BRAMDING INSIGHTS

Elevating Exports, Expanding Horizons

incli |n ot thas forafront of sconomic growth, defssn by its mpid incustrializtion, corsistsn focus on
irrovartion, and growing entrepreneurial cultues, Aming b becorme & global sports Fub, India
Launchid e Pake in i’ carmpaige @ decise ago Since B, sesnl Sitatbes from the
QrRsTTeTanE S parliCiparion S the privace secior has Biciiated in crasting sm scomysnem for
producing high-qusl ity, gickally competitive prockcts. Todsy, wa Eslioes we ans resping the
beratis of thess initist e with Incisn soports groving ~20% oweer the lart decade. incis hes
SUengIFened RS Dosithon i U raditonal sectees Hio apicuiune, sutsmative. phara ceulicals
©0C. Bl ke NODEWAOTT T DROQPESS OF LR @xDOIT fRort In Secnors dominaed iy o desseboped
nakions mach e schnalogy, snginesring goods and slecironic goode

ag rhe demand for iIndln goods e inmematioraly, creating somng and recog nizsbe hnc than
can booar Indiss standing imoenrkd ciace (s sessrs il This Beyond Bordens newsleites from IREF
offemn stretegkc recommaendstiorm and the latost market intelfigence o Felp sxporters expand
thair businms and build thair brand isfemetionally. Indian exporten can ke & cus from thoee
e 10 i LN, Cumu iy Fsaea it glohal Drands snd sucossatuly sugand Thein masker
[ idi E weith iha right tocdn, we hops to WERGn thair jesmey towand
sustainable growth in the Mmemationsl markets.

Iyt adithon, wes ssamines this crucial role Branding plIgs in saport Sucors Using mopert inslghte,
irciustry trands and indisn businsssss sirmegies. Cur fasturs artics imeatigates key branding
practices such as markst positionng, sterAslling and cultuesl sdaptation. W slso kighight KREELS
Uy Toveaics Bulging 3 glonally rcognised brand, Tre marke spotigh foouses on Ewnpe,
highlighting oppornanities, chalinges, and actionable insghis for incien Businesses 10 sspand ino
tha region. The inckstry trends ssction coers the lntest gichasl shifts. W concluda this sditicn with
highiights of thae asport prerration i nkltvs undestaken by |[BEF and the Indian gesemiment



DIGITAL
MEDIA

In an era defined by rapid digital growth, IBEF has continued to scale
its digital presence to amplify Brand India's voice on the global stage.
By strategically leveraging its website and social media platforms,
IBEF delivers timely, insightful, and credible content to diverse

audiences, including international investors, business leaders,
academicians, and policymakers. This dynamic and data-driven
approach has further reinforced IBEF’s role as a trusted hub for
information on India's growth story.

IBEF website: www.|BEF.org

The IBEF website stands as a cornerstone
of digital outreach, offering in-depth
analyses, industry insights, and
economic updates. Recognized for its
reliability and relevance, it serves as a
go-to platform for stakeholders across
business forums, trade associations,
research institutions,and the media.

=) DIGITAL MEDIA

In 2024-25, the website recorded 3.46 million web hits and 13.82 million
page views, reflecting continued user engagement and global reach.
Enhanced navigation, regularly updated content, and visually engaging
resources such as infographics and case studies contributed to a superior
user experience and organic growth.

Social Media Outreach

IBEF maintained an active and impactful presence across platforms
such as X (formerly Twitter), LinkedIn, Facebook, and YouTube, ensuring
dynamic engagement through curated posts, infographics, videos, and
sector-focused campaigns.

IBEF on Facebook
(www.facebook.com/IBEFIndia)

In 2024-25, social media
performance showed strong
growth, with 98,045
impressions and 698,730
followers. Campaigns around
India's achievements in
exports, manufacturing,
innovation, and sustainability
attracted significant
attention, further enhancing "
IBEF's visibility as a leading
voice in promoting Brand
India globally. o S — =

With a continued focus on  « mms e oo
innovative storytelling, it

audience-driven strategies,
and data-led insights, IBEF
remains committed to

Poaty By fmgry i S pon

leveraging digital media to : ; INDIA-UK FTA IS
amplify India’s economic ”F—ﬂfgﬁﬂmﬁﬂ
strengths and opportunities PHARMA INDUSTRY

ontheglobal stage.

IBEER L.« o




piGiTAL MEDIA €=

29 X:@Brands_India

['E'I Home
Q  Explore
I? Motifications
B Messages
Edit profile
) Grok
IBEF 5 Gt worified
E Lists BArarck India
Inddia Brand Equity Foundation & 3 Trust established by the Departmant of
Commerce, Ministry of Comemesce and Ind  Govt, of Indla 1BEF.on
[} Bookmarks : i e '
@ India 2 ibeforg E Joined huly 2001
é Jobs 1112 Following  T3.BH Fellowan
Pagts Replles Highlights Articles Media Likes
B3 Communities i g
x Pramium e, 1BEF@ @Brand: fnd o .
5 Durps To G 1o cxlebrate: nlermational Soge Dy
& Verified Orgs
& Profile
£ Mare
IBEF
Post
a i
. BEFI i i - dur [ ]
Srable cotion svadbabifty and peices will boost prolabibiy, Crodi profike: sno
ipectad Lo remain atable, with ikt plrpen undenisking capital sspenditure.
Flewd o
*irardinda
INDUSTRY
. BEF
i o 2 = N1 COALEN 0N S0 10
B Brarak India @ros T ba L I imeerue with
anpoft feboursd and
TR denand
Q ! L) biv n &

Live on X

9 Mivan Boski 100

5 Bamatcheet Episode
1% with B. Madhawvan

ﬂHlﬂlﬂ..'..:--..
shmd el e o
wmaity

%] Chisef Minister, MP & ¢ romns

ATH O HEr, i 108
e &= B

[l ABP Mews 0 hostieg
. v ot ol e anp
HEWS 77 LIVE

) CHBC.AWAAZ & &

You might like

T Chnt Batts
S Dolmbeins

1 Jod

Dr. Virendra Kumar &
£ ||.ﬂ |"'1 %

What's happening

11 YearsOfOnePlas

Garatef

mv5|ﬁﬁb’lﬂﬁwﬁw
o} B w an wi w @

fiar the: journey. Excited for what's nes

ik

=D  DIGITAL MEDIA

IBEF on Instagram (ibef_india)

ibef india  Edtprofle  Viewachive

6,760 posts 127K Todlowers I Tollowing
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:: Social Media Cell set Up by IBEF for the Department of Commerce: )

Strengthening Trade,
Building Opportunities

Dept of Commerce, Gol &
@DoC_Gal

The social media communication cell of DoC regularly updates the social
media handles by posting recent trade related news, event highlights,
policies, schemes, initiatives by the government and other information
thatisrelevant and useful for the followers.

Detail of the handlesis as follows:

# Twitter: @DoC_Gol

# Facebook: @DeptofCommercelndia
Instagram: @india_deptofcommerce

LinkedIn: @india-deptofcommerce

L R

Twitter
e Total No.of followerson Xon 31March,2025:2,79,640

e Thetotal TweetImpressionin April 2024-March 2025:11,32,933

Twitter impressions represent the number of times users saw the tweet on
Twitter. Among all the social media posts (including creatives, GIFs,
cinemagraphs, Motion Graphics, Time lapse Videos etc).

# Facebook and Instagram handles were created in July 2019.
e Total no.of Followerson Facebook on 31 March, 2025: 24,200

e Total No.offollowersonInstagram on 31 March, 2025:12,270

# DoCjoined Linkedinin November 2024
e Total no.of Followerson Facebook on 31 March,2025: 2,154

Following campaigns were executed during FY 2024-25 by the
Social MediacCell:

Did You Know — Tea/Rubber/Coffee/Spices/Seafood
Mobile Phone Exports
#Gl teas of India

#IDY2024
#HarGharTiranga
#SwachhBharat
#SpecialCampaign4

#SwacchtaHiSeva

#IPEF

India-Australia #Economic Cooperation and #Trade Agreement (ECTA)
#IndiaEFTA TEPA
Buzzworthy Insights
Ecommerce Handbook
Exporter Licenses

YP Interviews

Monthly Export Stafs
World Environment Day
Niryat Portal

WTO

India — UK Stats

India - SA Stafts

Pathankot [ I
EU FTA o L)
LK Y MARKET 5 L
Pathankot Litchis e o 1 i 1
* :'\-lllvul -;::-:ﬁ:::ﬂmrm* 4 i .::.g-'::m !.mnlhn.:nmnm
Arwiiny Trterutensl Lo Lo il
How to Become an Exporter = Cormbes e i o s R AT
mmaimw":i-‘lﬂ | e one e incraane t farren incea
LTE T

D GEe o —— O e e ——

Smart phone — PiB
Pharma Export Stats

Budget 2024
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Following campaigns were executed during FY 2024-25 by the
Social MediacCell:

e Seafood Exports

e PIBDGFT

e |EC STEPS

e Independence Day
e 45 Campaign

e Weekly EPC Posts

e EP Divisions

e PIBIIFT

FIRST-EVER EXPORT OF
ANTHURILM FLOWERS FROM
MIZORAM TO SINGAFDRE, A
FILLIF TO [NDIA'S

| FLORICULTURE POTENTIAL
AP L e Lprirrigrh gepecrd,
TrergreEsag Yotk Ensemn Segeons rale
[ERIE TR CUNE e T

e Gandhi Jayanti
e 100 Days of Government
e Holi 2025

e Anthurium Flowers Export

e GCl-Tagged Jaggery

Following Twitter Events were executed during FY 2024-25 by
the Social Media Cell:

e 10th CECA

e Singapore ISMR

o AITIGA

e Chemexcil Meeting
o TIWG

e Qatar IWG

e ASEAN-India Meet

e India-Japan Meet
e Osaka Expo

e BRICS Meet

o 5th AITIGA

e 10th CECA

e BIOFACH

e India Egypt JTC

=D  DIGITAL MEDIA

US Business Council
India Myanmar JTC
India Bhutan CSLM
Buildcon 2025
Bharat Mobility 2025
DILEX o _: _:__._- e
Hindi Pakhwada

India Argentina Interactive Session
DoC Welcomes M s. Weyand
IND-NZ HCIM Meet

INDIA LAC CONCLAVE
IND-UGANDA JTC
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AND ACCOUNTS

ACCOUNTING

ADMINISTRATION

IBEF vs. M/s Vishudha Rasayanee Private Limited (VRPL)

IBEF continued to pursue the case for recovery of an outstanding loan of Rs
425 lakhs from M/s Vishudha Rasaynee Private Limited through its law firm
at Civil Court, Thane. The Recovery Officer, DRT-I, Mumbai, has witnessed
multiple adjournments primarily due to delays in filing the valuation report
and subsequent issues with the appointed valuer. After several hearings, the
property was finally put up for auction on October 28, 2024, where NM
Investments emerged as the highest bidder at X1.87 crore. However,
subsequent disputes regarding title and prior sale transactions led to the
cancellation of the auction, with directions for refund of the bid amount to
the purchaser. The Recovery Officer has since directed the Applicant to
identify attachable properties of the Defendants to proceed with recovery.

GeM Procurement

IBEF continued to increase its procurement from the Government
e-marketplace. In 2024-25, most procurements related to administration
requirements were procured from GeM.

AUDITED ACCOUNTS FOR 2024-25
NN A& & & &

-,

ADMINISTRATION & ACCOUNTS
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BHAMBRI CHOPRA AND

INDIA BRAND EQUITY FOUNDATION

=D  ADMINISTRATION & ACCOUNTS

Il FLOOR, ANAND PLAZA, PLOT NO-2, LSC ' '
PU - SAINIK VIHAR, PITAMPURA, DELHI DELHI 16TH FLOOR, DR. GOPAL BHAWAN
SHKARNA 110034 28, BARAKHAMBHA ROAD
Chartered Accountants Fh. 8810512244,11-27020847 NE 110001, INDIA

IND | A email: deepaki@bopindia.com

BALANCE SHEET AS AT MARCH 31, 2025
AS AT MARCH 31, 2025

FORM No. 10B

AS AT MARCH 31, 2024

[See rule 16CC and 178] PARTICULARS SCHEDULE (%) (1)

Audit report under clause (b) of the tenth proviso to clause (23C) of section 10 and sub-clause (Il) of clause (b) of

subsection (1) of sectlon 12A of the Income-tax Act, 1961, In the case of a fund or trust or Institution or any SO RCES OF FUNDS:

university or other educational Institution or any hospital or other medical institution. CORPUS FLIND 1.96,12,63,373 192,75,64,878

We have examined the balance sheet of INDIA BRAND EQUITY FOUNDATION [name of the fund or trust or instiution or
any university or other educational institution or any hospital or other medical instifution] as at 31-MAR-2024 and the Income
and Expenditure account or Profit and Loss account for the year ended on that date are in agreement with the books of

account maintained by the sakd fund or trust or institution or university or other educational institution or hospital or other
medical imstitution.

We have obtained all the information and explanations to the best of our knowledge and belief which are necessary for the
purposes of the audit.

In our opinion, proper books of account have been maintained at the registered office of the above named fund or trust or

institution or university or other educational institution or hospital or other medical institution at the address mentioned at
serial number 14 of the Annexure;

In our opinion and to the best of our Infermation and sccording to explanations given to us, the particulars given in the
Annexure are frue and comect subject to following observations or qualifications

.Irglnl.r epinion and to the best of our information, and according to information given to us, the sald accounts give a true and
r view

(i) inthe case of the balance sheet, of the state of affairs of the above named * fund or trust or institution or university
or other educational institution or hospital or other medical institution as on 31-MAR-2024 and

(i) in the case of the Income and Expenditure account or Profit and Loss account, of the income and application or
profit or loss of its accounting year ending on 31-MAR-2024

subject to the following observations/quakfications

The prescribed particulars are annexed hereto,

For BHAMBRI CHORRA AND PUSHKARNA
Chartered Accountants
(Firm Regn No.: 0017046N) .

[

O\~

(DEEPAK CHOPRA} ——
Place :DELHI PARTMER

Date : 20-Sep-2024

Membearship No: 086047
UDIM : 2409604TEKHBGYBES6

AUCUAILLATHN LS 112
IOTALIE)
APPLICATION OF FUNIDS:
FIXED ASSETS
CiREAS BLAM K
LESS: ACCUMULATED DEMRECIATION
NET BLOCK

CURRENT ASSETS, LOANS & ADVANCES

LESS: CURRENT LIABILITIES & PROVISIONS
NET CURRENT ASSETS

TOTALIT)

NEYTES TO ACCOUNTS

Q604 079
(8156404

63.51.76,376

2.50.64,39.749

268,210,725

(5,72,02,651)

15.37.675

2.59.49.02,074

6285320000
1550096878
94 97 608
(79, 12.644)
15,84, 764

2.56.86.35.829

(1,41,23,715)

1.59,64,39,749

2554512114

2,55.60.96.878

THE SCHEDULES & ANNEXURES REFERRED TO ABOVE FORM AN INTEGRAL PART OF THE BALAMCE SHEET
THIS 15 THE BALANCE SHEET REFERRED TO IN OUR REPORT OF EVEN DATE

For Blmbed Clhopra & Poshiarma
Chartered Accouniants

(CA Deepak Chopra)

i Rrimery

Membership o, (9G047T

Place: »ew Delli
Date ALl—=F9- Qg fx "
WIS ?fﬂ‘f{ﬁﬁf?gﬁ'ﬂ{_pp K

(CHATRNAN)

(CHIEF EXECUTIVE OFFICER)

LV-

(S0 MANAGER
F&A)
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INDIA BRAND EQUITY FOUNDATION
16TH FLOOR, DR. GOPAL DAS BHAWAN
28, BARAKHAMEHA ROAD
NEW DELHI-110001, INDIA

INCOME & EXPENDITURE ACCOUNT FOR THE YEAR ENDED 31ST MARCH 2025

INDIA BRAND EQUITY FOUNDA IO
28, BARAKHAMBHA ROAD
MEW DELHI-II!}_ﬂﬂl, INDIA

=D  ADMINISTRATION

& ACCOUNTS

SCHEDULE "A" FORMING PART OF ACCOUNTS

CORPUS FUND AS AT MARCH 31, 2025 AS AT MARCH 31, 2024
(1) {(t)
CORPUS FUND
INITIAL CORFLS B3,67,60,875 #3.67.60,875
ACCRETILN UVER THE YEARS 1000 008 0 S 1.05,04,83 735
ADDLESS]:
TRANSFERRED FROM INCOME & EXPENDITURE AiC 36,98 495 266,45, 30k
TRANSFERRED FROM ACCUMULATION A/ - UNSPENT :
BALANCE |REF SCH-H) 112,45 02,493 136,654,964 1.09,0% 04 003
TOTAL(T) L3, 02,63,.373 192, 75.64 BTH

S AT MARCH 31, 2024
AS AT MARCH 31, 2025 AS AT MARCH 31, 202
¥ .I +
PARTICULARS SCHEDULE (T) (T
(A) INCOME:-
INTEREST F 17,1245 085 17,92 62,997
MISCELLANEOUS RECEIFTS G 5.34,81,300 100,40
TOTAL (A T) 22.47,26.385 17,9564, 887
By EXPENDITURE:-
3 = 3 3
ADMIMNISTRATIVE EXPENSES H 2.32,16,331 1,87.30,34]
DEPRECIATION ON FIXED ASSETS C 243,560 2.57.240.00
TOTAL{BI{ ) 2,34,59.891 1,59.57,583
SURPLLUS : BEING EXCESS OF
v COVER EXPENINTURE (4-
::;( omeo ; 20,1 2664495 16.05,77.304,
ACCUMULATION LS 11(2)QF
INCOME TAX ACT, 1%01 16,7568, 000 13,3932,
ITHANSFERKED 10 CORPUS FURD 336,598,495 166,45 304
NOTES TO ACCOUNTS I

THE SCHEDULES & ANNEXURES REFERRED TO ABOVE FORM AN INTEGRAL PART OF THE BALANCE SHEET.
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INDIA BRAND EQUITY FOUNDATION
16TH FLOOR, DR. GOPAL DAS BHAWAN
INDIA BRAND EQUITY FOUNDATION

16TH FLOOR, DR. GOPAL DAS BHAWAN MM

28, BARAKHAMEBUA ROAD NEW DELHI-110001, INDIA
NEW DELHI-LI0MT, INDLA

SCHEDULE “D" FORMING PART OF ACCOUNTS SCHEDULE " E" FORMING PART OF ACCOUNTS
CURRENT ASSETS, LOANS AND ADVANCES AS AT MARCH 31, 2015 AS AT MARCH 31, 2024 CURRENT LIABILITIES & AS AT MARCH 31, 2025| AS AT MARCH 31, 2024
(UNSECURED, CONSIDERED GOOD UNLESS ANNEXURE % Fii : ANNEXURE ) (%)
OTHERWISE STATED) T . PROVISIONS {
EANK BALANCES & CASH IN HAND Sundry Creditors A-5 5.36.51,625 1.28,89.303
I Saving A i,50,42,874 2,54,57.386 Tr, :
In Diepasals A7 LTG0 00, 000|  2.45,60,42,874 2,37, 0, £, EHID) 2.41,84,57 586 TAX & TDS LI
ACCRLED INTEREST Goods & Service Tax -TDS 0.58.368 296,209
Invesmcnts Deposits 5,34, 440, 89% 5,59 40,854 7.21.56.164 721164
: ax -TDS 25,92,658 9,318,203
LOANS & AV ANCES Income Tax -TDS i
M5 Visnudha Basaymes Private Lil. 4,25 (el DR My 4,25 NLINKD - TOTAL (T 5.72.02,651 1,,4[.23,?15
et Averued bnterest Frovwded Till 31,00 HHs 72.72.156 497,72, 150 L2156 44772056 e 3 - —

REFUSDABLE SECURITY DEPOSITS

Ciopal s Faaes Housing Pl Lid 2R &) (HW ZH_R (0 i s _P,.--"'_

Howavir Servizes Pt Lid | 744,000 T AL ) ; | o £
Anbee Hingsing Far Lid 2.1 60| 2. 16,40 r /. ! / -
Fhalmer Lawne & Co Lid, 1,000 41, 40,000 3,000,100 A1 ALO00 e : F‘:::"lf
OTHER ACCOUNTS RECEIVABLE r (CHIEF EXECUTIVE OFFICER) (SH. MANAGER)
Ingoame Tax TRS Al ETRTETr 108,41, 740 (Partner)

nher TDM Recowemble 194 Hus 1,944,343 T e

ST TDS Recovcrahle 105640 Bhambri Chopra & Pushkarna

Gis T Revimverable 141.89,722 -

Prcpanid Expenscs A=l 5,07H B.3TE

Empheee - Admin 15,00 10,565

Advance o Supplier +54 :

Adlibrisonal OGET, Dept of Commerce 15,44, 086 1344, 156

Diepartment OF Commerce [0 AN of Diesigning & Priovng B of

Phwee ¥ear Achaeverent Hoak i 54017 6.58,017

Depanment of PFromolon ol ldustres and Imierial Trode |DPIT) 5 600 B 07, 1] 15,600 1, 40,83,279

OFTHER CURHENT ASSETS

Accurnialion Unutibized - Expenditune Unpaeid A Yesir End EL TR | AHD, 36,644
- ]y
TOFAL LT ) | 2,65,20,1M,728 2,.56.56,35,524

{CA Decpdk Choprap . (CHIEF EXECLUTIVE QOFFICER} (S, MANAGER)
{Partmer)
Bhambri Chopra & Pushkarna
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INDIA BRAND EQUITY FOUNDATION

16TH FLOOR. DR. GOPAL DAS BHAWAN

28, BARAKHAMBHA ROAD
NEW DELHI-110001, INDIA

SCHEDULE "F" FORMING PART OF ACCOUNTS

PARTICULARS

AS AT MARCH 31, 2025

AS AT MARCH 31, 2024

(1) %)
Interest on Investments | &, 84, b 405 17.74.77.776
Interest on Savings Bank Accounts 22,778,680 12,85,221
TOTAL(E) 17,12 45,085 17,92,62.997

INDIA BRAND EQUITY FOUNDATION
16TH FLOOR., DR. GOPAL DAS BHAWAN

28. BARAKHAMBHA ROAD
NEW DELHI-110001, INDIA

=D  ADMINISTRATION & ACCOUNTS

SCHEDULE "F{A)" FORMING PART OF ACCOUNTS

g
(CA Deepak Choprag
{Fartnery

Bhambri Chopra & Pushkarna

(CHIEF EXECUTIVE OFFICER)

>

|e=~

(SR, MANAGER)

| Interest Heceiv

PARTICULARS AS AT MARCH 31, 2025 AS AT MARCH 31, 2024
Canara Bank 704 604 1,48 88,593
Central Bank q,12.51,351 3,92.00,957
Unmon Bank of India 964,17,132 8.97,15,561
Punjab National Bank . 1,712,488
Purjab Natwonal Bank {Bond) 1,76,63.240

Interest as per 2hAS
in Bank on which TDS mot

dedueted
Pumjab Mational Bank (Mon-Cummulative BB
Honad)

Canara Bank

Interest Accrued on Bonds in_previous year
{Matured & TDS deducted in CY)

Non Cammulative Bonds

Interest Acerued for C. Y. an which TS not
deducted (Future maturity )
Capara Bank

Amount gl interest ool recervied

PRB Mon Cuommulative Bond

Amgunt of interest Dooked in Previeus vear

reve ue to carlier maturiiy
Central Bank Sweep Account

Shom & Excess

13,83 83,087

_:l_l
ad
'Iq.l‘
| =
=y
"

{4,98,852)

I3,83, 85,087

| 7.86,10.83%

50.32.416

260,49 754

(4,98 352)

54.01,445

{5887, 746

(1,56,785)

17.86.10.839

5411445

(58,87, 746

(1.56.T85)

13

TOTAL(2)

16,89,66.405

17.79.77,776

b At

(CA Deepak Chopra)
{Partner)
Bhambri Chopra & Pushkarna

(CHIEF EXECUTIVE OFFICER)

e
(SR. MANAGER)
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IND

16TH

1A BRAND EQUITY FOUNDATION
FLOOR; DR, GOPAL DAS BHAWAN

28, BARAKHANEBHA ROAD
NEW DELHI-110001, INDIA

=D  ADMINISTRATION & ACCOUNTS

SCHEDULE "G" FORMING PART OF ACCOUNTS

A5 AT MARCH 31, 2025 AS AT MARCH 31, 2024
MISCELLANEOUS RECEIPTS (1) ()
Interest on Income Tax Refund 6,51 300 2,71 Oy
Tender Processing Fees 30.HH) 30,000
Aranding-Retamnership Fee 4. 80.00.000 =
Professional Fee on Branding A8,00,0:00 -
TOTAL(2) 53481300 3,00, B

| Partner)
Bhambri Chopra & Pushkarna

/,Z

(CHIEF EXECUTIVE OFFICER)

(5K MANAGER)

(Pariner]
Bhambri Chopra & Fushkarna

{(CHIEF EXECUTIVE OFFICER

INDIA BRAND EQUITY FOUNDATION
28, BARAKHAMBHA ROAD

SCHEDULE "H" FORMING PART OF ACCOUNTS

ADMINISTRATIVE EXPENSES AR AT ii.tl;(;']l 31, 2025 AN AT ;"i'l.n";l:i:],li 31, 2024
Bank Charges 7.077 1160
Charges General Miscellaneous Exp T 1,679
Commumnication Expenses 37,755 [,13.308
Conveyance' Car Hire Charges 5,04,755 4,749,880
Diwali Gitts 23,763 28,500
Electricity Expenses 1.37.014 144,391
Emplovees Salary |, 08,460,371 63,533,526

Festival Expenses jvla -

House Keepmg Charges 556,379 x
Intercst On Delayed Payment OF Taxes - 13,240
Interest On GST TDS 22,258 2,185
[nternet Expenses 2.33.230 1.87.224

LEl Code fec 17,405 -

Manpower Hinng of Financial Charges 96,532 .
Mecting Expenses 8,317 5,704
Office Maintenance Expenses 4.79.606 100,88, 600
Office Rent 94,94,920 94,42 596
Printing & Stationery 24,667 497,639

Legal Fee 225589 -
Professional And Consultancy Fee 442,270 6.31.478
Repair & Mainenance 44,625 37,099
Statutory Audit Fee - 59,000
Travelling Expenses 04 43,131
TOTAL (1) 2,32.16,331 1,87.30,343

-

(5. MANAGER)
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i
INDIA B EQUITY FOUNDATION | INDIA BRAND EQUITY FOUNDATION
16TH FLOOR. DR. GUPAL DAS BHAWAN 16TH FLOOR, DR, GOPAL DAS BHAWAN
28, BARAKHAMBEHA ROAD 28, BARAKHAMBHA ROAD
NEW DELHI-110001. INDIA NEW DELHI-110001, INDIA
CMENT OF DEP AS AT MARC 1, 2025
ANNEXURE "A-1" FORMING PART OF ACCOUNTS
AMOUNT SPENT FROM ACCUMULATION AS AT MARCH 31, 2025 AS AT MARCH 11, 2024 ANNEXURE"A-2" FORMING PART OF ACCOUNTS
) . 1) e AR AT MARCH 21, 2025 AS AT MARCH 31, 2024
. KNOWLEDGE CENTRE PARTICULARS (1) ()
Technical Mamtanence And Websites Updates 96T G0 3,54, 0 3 ) SCHEDULED BANKS
Wehsite Content Manigrement 15.K1,332 A0 05,2 | 6 LCamarn Bank 1230000 M) 25 000, CHE, Dok
INGITAL COMMUNICATION Central Bank of India ; A9 (1), 40, THM
Design & Devlegpment OF Mirvat Portal Dashboard 759133 R,26.000 Linion Bank of India 36.00,00,000 163,100,000
Desagming of Anmsal Repor-Mog | R
Inidian Australia ECTA Filim - : At L,79,00,00.000 il 0000.0003
Translation Charges 5000 - [ \
Information & Communicotion Cell For Doc & [BEF 44,011,860 2.22,71.264 .
Designimg of P Booklet 468,705 1L 0341,.630 = 2.74,58 480 ’
NMATION BRANDING & G20 PRESIDENCY (CA Deeppk Chupral ; (CHIEF EXECUTIVE OFFICER) (SH. MANALEHR)
Adlvertisemient 1,101,492 550 1, 24,22 BN} (Fartaer)
Desgenang. Edsting. Proofresding Charges . 28,3200 Bhambri Chopra & Pushkarna
Promotion of Urgame Product IILTRARNE ] -
Mromotisn of Gl Product 3,008, 55 -
Fadio Promoisons- Aimanichhar Bhara Uisoy - 2.32.100
Bharat Masbility - Generie 117, 75,000 -
FTP Cover Page = E
20 Presideney- FMU Unit S : 1.76,73,331
Mhgital Campangzn of Indian Rice & Millets 2.57.03,233 -
Gl Carmpanen - 6.33.29.707 3.31.60,321
. SECTORAL BRANIDING -UNDER BEANID INDIA
AGRICULTURE
Aglverstiscrment L R U -
Sr A hillet 2,36, (R 4.13.000
Digital Campaign, Print Modia OF Indian Rice & Millets LUL67.513 43, 40,358
ENGINEERING
Fharut Mobality Show (Digital+ Website) 4.50.000 ELV LRI
Bharat Mobility Expo (2024 + 2025) 257054012 :
Branding Support EEPC, Aulomechanika, Duba & 1K - 1 150,000
Fvents-Automechaniki, Dubai & Indee Kenya = G4 02,7500
1ESS EVENT-BRANDING SUPPORT EEPL 2224 MKk
Hig-3 Engineering Show r LERFCRU LT
Indbee Tanzama Fair 2.5 (NHh
OTHERS
Brandmg - Retainership Tee 340 B0, 0000
TEA COFFEE PLANTATION
Prosmotion of Indiar Fraits 62 36,404 -
JFromotion of India Tea 65,584,347
HEALTHCARE
Arab Healih 4 #4000
TEXTILE-HANDLOOM & HANIMCRAFTS
Mlagic Fow- Pony'Wall Disploy 6.34.156
Bluge Show Las Vepas - 123807276 3,013,600 364,71, 164
TOTALLY) 19.74,78.613 9,70,89. %65
P
LS
(CHIEF EXECLTIVE OFFICER) (SH. MANAGER)

(Partuer
Bhambri Chopras & Pushkarna
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STATEMENT

INDLA BRAND EQUITY FOUNDATION
16TH FLOOR, DR. GOUPAL DAS BHAWAN

28. BARAKHAMBHA ROAD
NEW DELHI-110001, INDIA

INCOME TAX TDS AS

MARCH

ANNEXURE "A-3 "FORMING PART OF ACCOUNTS

FINANCIAL YEAR

AS AT MARCH 31, 2025 AS AT MARCH 31, 2024

ASSESSMENT YEAR (%)

(%)
202314 024.25 - 1,i8.41,740
2024-25 2U25-26 1,90, 18,314 .
TOTAL L) 1.91,18.314 1,18.41.740f

(CA Deepadk Chupra)
(Fariner)

Bhambri Chopra & Pushkarna

e
Jo o

(CHIEF EXECUTIVE OFFICER) 151, MANALER)

=D  ADMINISTRATION & ACCOUNTS

INDIA BRAND EQUITY FOUNDATION
16TH FLOOR, DR, GOPAL DAS BHAWAM
28 BARAKHAMBHA RUOAD
NEW DELHI-110001, INDLA
DETAIL OF PREPAID EXPENDITURES AS AT MARCH 31, 2025

ANNEXURE " A-4 "FORMING PART OF ACCOUNTS

AS AT MARCH 21, 2025 | AS AT MARCH 31, 2024
NAME OF PARTY NATURE OF EXPENSE (%) 3]
Anai Inernalional ACTDUNTING SOFTWARE b 3] 4,144
Forlioot lindo Sodution Ma Lyl COMPMITDS 4,425 4130
TOTAL(Y ) 5.078 H\J?ﬁ

iFartner]
Bhambri Chopra & Puslkaria

(CHIEF EXECLUTIVE OFFICER) (5 MANAGER)
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INDIA BRAND EQUITY FOLNDAT
16 TH FLOOR, DR, GOPAL DAS BHAWAN Assesse INDIA BRAND EQUITY FOUNDATION
28, BARAKHAMBHA ROAD Address | 6th Floor, Dr.Gopal Das Bhawan.
NEW DELH[—]IIHU{}I. INDIA 28. Barakhmbha Road
LIST OF SUNDRY CREDITOR AS‘}_.-\_.I I_"I"IIARC'H 31,2025 1 st New Delhi-1 10001
ANNEXURE "A-5" FORMING PART OF ACCOUNTS &
: Financial Year ended 317 March 2025
PARTY NAME AS AT MAF:!LH 31, 2025 ASATM A{R:’fll 31, 2024 Koscapment Neai 7025-26
(%) ) Assessed With DDIT (E) Trust Circle [1. New Delhi
SUNDRY CREITORS-EXPENSES Ea o ] : 3
it : - . Sk Parthaiary Savings Bank Afc No. 1007646472 with Central Bank of India, Udvog Bhawan,
Aparna Dwi Sharma 10,561 140,56 : ; 5 3 +
Aj-Deep Services M ik} Mew Delbi under MICR Code @ 1 100160640
kash Tour & Travels ' ELL. IFSC Code: CBINO2E2 |64
Arvingd Raman & Cu | 00,506
Buliwr Lawrig & Co. Ltd - 31,160 v e : R il s :
Bhambri Chopra & Pushkaria : 4 (M0 STATEMENT OF INCOME DERIVED & APPLIED
Bharti Aartel Limited 9167 10,9465
Central News Agency Pvi Lid 370 ] Particulars Amount in [s
L b e 3 = Income Derived From Property beld Under Trust / Legal
{rescent Stationers = o) A Obligation
Destination  Uindimited 6,637 fr, 637 , r:ﬂL—
DGN Service Private Limaed 44,441 : ficome | )
Entertainment Metwork (India) Limiled - 1,55.642 Interest 17,12, 45,085
Ciupil Das Estates And Housing Pyt Lid 18,921 14,756 (hher [ncome 5,34 81,300
[rdian Intotech . 24,457 Application Dhsallowed w's § 11 22.47,26,345
Ishan Kumar - 9,630
s — Iy 3% :
Kagrl Cuupta & Associack - S B. Income Applied for and on the objects of the Trust
Mahalwala & Co 43 Bl - Peie ) : . P " FE d
Mohi Travels 12544 12,544 Expenditure as per Income and Expenditure account excluding 132.16.331
New Raw Taxs Services 4 825 - depreciabion
s ARP Services - 50,918 Add - Amount spemt on acquisition of capital assets 1,596,471
Rai Enterprises 44,132 : Add; Expenditure paid agninst last year provisiens 2.58,05%
Raju Mahis = [.783 Loess: Application of Iancome is disallowed
ak eral § L1300 L1300 ; .
:JJI“_T:'::I:MI e 150 LM} 1500, (M Interest on late paymemt of Statutory Liability (22,258)
iz AL i el 7 S p . . E —— 3
Saini Fire Systems 20 : Expenditure provided for at year end but not pard, as per Finance Bill i 1.98.630) 234,449,973
Stancus: Dosign 2 24,560 2,24, 560
Srdiveld 24,013,965 24.013,965 (S Income Derived as "A' above 2247 26,385
Swastik Enlciprises FEE 599 Less : Income applied as "B' above 2.34,49.973
[ Today Network Limited . 2324 20,12,76.413
= . - —— - TOTALLY 31,67,857 2Lt Less © Deemed accumulation ws 1L available (15% of Rs
N ERENIOR - e 22.47.26,385) i.c. Rs. 3.37.08.413 33708413
5 Agcumulation ws 1102 16,7508,
Apcx Media And Marketing India 20859 Y58 - bk nws | 6, 75,68, 001
Auanen | Mumibak Py Lid 393,083 2.91.500 : : . .
Awedience Connect Pol Lid 6.77. 764 2 Amount deemed to be income within meaming of section |1 (3) of the Income Tax Act (A)
Broadway Infotech lP!‘ Led. 1AM TR T4, 300 E.Y. 2019-20 Lo cL 3
Central Burean of Communication (Earlier BOC) 17,937 =
Dentsn Advertising and Media Services India Py Lid 1,27, 20, D00 - Tax Pavable on Income (A) G 3%
Broadeest Enginnering Consultan India Lid . 3334548 Add: Surcharge [ 25%
CGirammener Technobogy Solutions P Lid 141332
Thi ldes Mokers 1,149,439l . . -
£ AMPL Communicaiions Pyl Lids 34,20,000 57.88,974 Add: Health & Education Cess @@ 4%,
A e o TOTAL(E) 504,53, 7154 94,94,522 Total 1_;:3;~ E
L1y GRAND TOTAL (2§ 5,.36,51.625 124,59 303 Less: TDS 1.91.18,314.00
|} Less: Advance Tax &
i
ot M | |
=y /’2 e Refund -1,91,18,314.00
o o Je.h.-:‘,,.-f
(CHIEF EXECUTIVE OFFICER) (51, MANAGER)
{Fartner)
Bhambri Chopra & Pushlkaena
39~ = 40
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